aa 


New Tanning Potentials 


Fringe Treatments (Sty lescope) 


Gold's Union Hit Hard 


Army lenores Boston Plea 
o we] 


Lunder Plant To Dan Lewis 


MAN WITH A MISSION IS Michael 
Rossman (center), vice president of 
Medwed Footwear Co., Skowhegan, 
Maine, who is conducting a one-man 
shoe-educational program campaign 
throughout his state to tell the story 
of shoes and shoe business to the 
public. 
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better ee 
OFTEN IMITATED — NEVER EQUALED! 
and new materials 


sales New materials come 
eee 
having stood the test 


go. But rursta 
of time—keeps right on building more 
and more new friends. Tufsta is the original 


unwoven, non-fraying cotton base rein- 


TUFSTA forcing material. Use it where your shoes 
DOUBLER mm ies 
need extra strength—for cut-outs, perforations or 


[he ideal plumper and quarter backer. straps. Easy to work with . . . it reduces 


Respro’s rursta pouBLer gives lighter leathers factory rejects and “‘cripples’’. Pays for 


the top quality appearance of better grade itself many times over by substantially length- 
shoes. It's water resistant, yet " breathes”. ening the life of shoes. Made in three weights 
Readily molds to any shape, helps prevent with plain, gum coated or hot iron finishes. 
stretching in ‘pulling over’’; won't shrink; 
stitches countersink perfectly. 


Samples of famous TUPSTA and TUPSTA DOUBLER 
are yours for the asking. Write today! 





Manufacturers of a 
complete line of 
quality Vamp, Quarter 
and Sock linings. 





DEVON CALF 
... has the look but not the price 


Devon is delightful. It has the 
sleekness, the suppleness, the 
superb fashion-rightness of an ant- 
line leather. It walks in high fash- 
ion company without requiring 
high fashion price tags. Made up 
in the season’s correct color tones 
(including white), Devon Calf will 
improve many a wearer's wardrobe 
and your profits. 
A. C. LAWRENCE LEATHER CO 


A DIVISION OF Swift & CO. (inc) 
PEABODY, MA 


It’s naturally better 
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beet eN TO THIS! 


An English 


c d 
ervices, 


Protecting the women. 
firm, Protective Footwear 
Ltd., Kingswood, Bristol, is now man 
ufacturing safety shoes for women. 
The shoes have a steel box toe capa 
ble of withstanding 40 pounds of 
weight from a falling object. The 
shoes are known as 'Nifties,”’ have 
been approved by the Ministry of 
Labor, 


Fowl afoot. 
leather-starved shoe 
inp a line of shoes made of 
tanned s kins of chickens and turkeys. 
Says the Budapest newspaper Mag 
yar Nemzet, the fowl footwear has 
an amazing resemblance” to the 
crocodile and lizard skins used in 
footwear. 


Hail the Queen. When England's 
Queen Elizabeth returned home from 
her recent world trip, a 90-foot-long 
message greeted her on the banks of 
the Thames at Tilsbury, as the Royal 
Family's yacht sailed up the estuary. 
It read: ‘A Loyal Welcome Home 
Bata."’ It was put up by the British 
Bata Shoe Co., Ltd. 


Communist Hungary's 
industry has in- 


A Norwegian editor 
nning to use tanned fish skin as 


of a bo »k 


tgs volume. 
4 


1S Pp 
binding for 40,000 copies 


he will publish shortly. The skins are 
have been prepared by 
so that the binding 
stronger and more 
an ordinary bookbinding 


reported ft 

4 new tftormuiaéa 
mf 

will De 


attractive fr 


¢ hear er, 


leather. 


More meat, more hides. The Ameri 
can Meat Institute reports that meat 
consumption in 1954 will reach 25 
billion pounds, only slightly below 
the record of 25.2 billion in 1944. 
And beef production is expected 7) 
set a new record of 12.7 billion 
pounds. One of the biggest cattle 
runs on record is expected for this 


ummer and Ta 


$11 hide fall. A 


body figured if 


hort time ago some 
out. A 1,000 pound 
steer yields a 70-pound hide, or about 
7 percent of the live weight of the 
animal. In the past 3 years hide 
dropped from about 27 cents 
The 16 cents 
drop represents a loss of about $1! 
weight basis. 


pric es 
to 1] cents a pound, 


per hide on a live 


Takes a lot. It's not generally realized 
that about 350 skilled workers take a 
hand in constructing an average pair 
of leather shoes from the time the 
hide is removed to the point where 
the shoes arrive on retailers shelves. 
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Research. With all the talk about 
increased ingustrias research, iust 
three indu (aircraft, electrical 
machinery poss chemicals) do half of 
all U. S. industrial research. These 
three employ at least 50,000 of the 
96,000 research engineers. 


Same story everywhere. French tan- 
ners of heavy leathers, worried about 
the steady and substantial decline in 
the use of leather soles, have launched 
a national publicity campaign in an 
effort to increase sales of leather 
soles. The campaign is under the 
combined auspices of the Nationa 
Syndicate of Manufacturers of Heavy 
Leathers. 


Bad ballerinas. A group of chiropo 
dists foot-examined 500 high school 
students at Union City, N. J., re- 
cently, found 80 percent of the girls 
wearing ‘improper footwear.’ The 
doctors found most of the girls wear 
ing popular ballerinas. They decreed 
that such shoes had to be fitte d short 
to stay on, and also that ballerinas 
afforded little foot protection against 
hard pavements and floors. Advice 
was for the girls to switch to ‘sensi 
ble'’ type oxfords. What? No arch 


upports, too? 
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For nearly half a century now, shoe manufacturers everywhere 
have come to Beckwith with their hard-to-solve box toe prob- 
lems and Beckwith has engineered the correct answers. 
Beckwith has over 70 types and weights of conformable soft, 
flexible and rigid box toe materials in thermoplastics, pyroxy- 
lins, and rubber-filled felts and flannels. “‘Beckwith’’ means 
moulded steel safety box toes; industrial felt making, plastics 
fabrication, box toe heating equipment, and products for the 
ethical medical profession. 


OUR NEWEST LINE 


¥2 WHITE Cask Ctr 


WHITE FELT BASE WHITE FLANNEL BASE WHITE LAMINATE GREY FLANNEL BASE GREY FELT BASE GREY FELT BASE 
Women's & Juveniles Women's & Juveniles Juveniles Women's & Juveniles Women's & Juveniles Men's 


hil 


BO xX TOES 


Beckwith Manufacturing Company, Dover, N.H., its subsidiaries and agents: Arden-Rayshine Co. & Castex 
Laboratories, Inc., Watertown, Mass., Beckwith Mfg. Co. of Wisconsin, (Milwaukee); Beckwith Box Toe, Ltd., 
Sherbrooke P. Q., Canada, Victory Plastics Co., Hudson, Mass., Felt Process Company, Boston, Mass., Safety Box 
Toe Company, Boston, Mass. Agents: Wright-Guhman Company, St. Louis, Missouri, The Geo. A. Springmeier 
Co., Cincinnati, Ohio, Factory Supplies, Inc., Milwaukee, Wisconsin. 
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EDITORIAL 





Selling Feature Of Long Wear 
Backfires On Shoe Business 


Facts Show That Where Long Wear !s Used As A Major 
Selling Point, Per Capita Consumption Stays Low 


i)... of the genuine misfortunes of 
shoe business—with the industry it- 
self to blame—is the general con- 
sumer attitude that a shoe’s value is 
in proportion to the wear it gives. 
Because so many manufacturers and 
retailers have been so insistent in 
getting across the “selling feature” 
of long wear, consumers have become 
thoroughly conditioned to appraising 
the worth of a shoe by the length of 
wear given or promised, 

The grievous result is that a good 
portion of the public sees footwear 
as primarily a utility item. A new 
pair of shoes is to be purchased only 
when and because the old ones have 
worn out. The misfortune is that 
much of shoe business is a replace- 
ment business——a new purchase made 
only to replace a worn-out item. 

Now, the only way a replacement 
business can grow is by an increase 
in the population, It is not a matter 
of selling more pairs of shoes to an 
individual, but rather depending 
upon the entry of more pairs of feet, 
via population growth, to shod. 


This has been the pattern of 
growth for much of shoe business. 
That is, we've depended largely on 
increase in population rather than 
increase in per capita consumption. 
Fifty years ago our per capita shoe 
consumption was around three pairs 
Today it’s about 3.2 pairs. 

Now, it’s significant to note where 
the growth in per capita consump 
tion has occurred, Women’s shoes 
have shown a per capita increase from 
around three pairs 20 years ago, to 
nearly four pairs today. Misses’ and 
children’s 
about three pairs 10 years ago to 4! 


shoes have risen from 


pairs today. 
However, in 
youths’ shoes (and likewise in’ in 
fants’ and babies’) there has been 
either a per capita stagnancy or even 


men’s, boys’ and 


a decline. 

And here comes the point which 
we think bears such enormous sig 
nificance, Women’s shoes are boug!it 
and sold primarily on the basis of 


fashion appeal, Women seldom weal 
out a pair of shoes. They almost 
never have new soles put on. They 
rarely wait for their shoes to become 
worn out before purchasing other 
pairs. 

The same applies to little girls, 
especially over the past 10 years since 
they (and their parents) have devel- 
oped a strong style-consciousness in 
footwear—and the makers of foot- 
wear for little girls have helped mo- 
tivate this style-consciousness with 
prettier shoes, 


In these shoes the factor of long 
wear has played a very minor role, 
if any at all, in the reasons for buy- 
ing. These shoes are purchased pri- 
marily for reasons of fashion, plus 
other factors such as price, good fit, 
special-purpose needs and uses, ete. 

But where the factor of long wear 
such as in men’s, 
per capita 


plays a major role 
boys’ and youths’ shoes 
consumption stays perpetually low. 
The “selling feature” of long wear is 
rarely played up by the salesman 
when the customer is a woman. It 
is almost always played up when the 
oustomer is a man or boy. The same 
applies to shoe advertising. 

In short, there is a direct relation 
to the “selling feature” of long wear 
and the per capita consumption of 
shoes. Where long wear is featured 
in selling, per capita consumption 
stays low. And so it will continue to 
be until shoe business recognizes that 
it is working to its own detriment 
and yes, to the detriment of the cus- 
tomer’s interests, also—in stressing 
the factor of long wear. 

Recently a full-page ad appeared 
in several leading consumer maga- 
zines, sponsored by a leading maket 
of men’s shoes. (See L&S, May &, 
ve 12). It showed an old shoe, 
and the ad heading read: “This shoe 
is ten years old.” The theme of the 
ad copy was the implied idea that by 


pa 


purchasing this national brand of 
shoe, the buyer could expect years 
of wear out of that same shoe. 
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This is an example of self-defeat- 
ing effort to sell more shoes. It is 
also common practice in most shoe 
the habitual promise of the 
salesman that “this shoe will give you 
wear a long, long time.” In the eager- 
ness to make sales, everything be- 


stores 


comes part of the selling arsenal 
even dangerous things containing the 
promise of explosive back-fire. 

It is just this type of approach 

whether via advertising, promo- 
displays, merchandising «1 
direct selling—that has made a house- 
hold term of the phrase, “As com- 
fortable as an old pair of shoes.” In 
the public mind, shoes have taken 
their place beside wine and cheese, 
as something that grows in mellow- 
ness and value with old age. As a 


tions, 


result, many people are as reluctant 
to discard old shoes as they are to 
throw away an old grandparent 
and as reluctant to buy a new pair 
as to buy a new set of teeth. 

Other segments of the apparel in- 
dustry have avoided and subordi- 
nated the “selling feature” of long 
wear, have given much stronger em- 
phasis to other features found to have 
powerful appeals. Today a 
man doesn’t wait until his old shirts 


more 


or neckwear or slacks are worn out 
before purchasing new ones. The 
makers and sellers of such products 
have appealed to his eye, his tastes. 
his emotions, his various activities 
and the corresponding need for a 
wider range of apparel items to fit 
into his life. The men have responded 
handsomely, as the sales and con- 
sumption records show, 


Any shoe, like any dress or 
shirt, should give “reasonable” wear 
for the price paid. But long wear has 
no right to occupy such a dominant 
position in shoe selling. The Dutch 
no longer wear long-lasting wooden 
shoes. They like the leather shoes 
much better because they look better, 
feel better. They’ve kicked out dura- 
bility in favor of fashion and fit. 

Meanwhile, we continue to. stick 
with the selling psychology of the 
durable Dutch wooden shoe the 
idea of “economical long wear.” It’s 
like the lady who went into the mil 
linery store to buy a hat, but ended 
up in the morgue. The over-eage: 
salesman, a young novice, concluded 
his sales pitch with, “And_ besides, 
madam, this hat will give you years 
of wear.” 


The lady died laughing. 


Reprints of the editorial at nomina! costs 
Up to 100, 10c each; 200-500, 5c each; 1000 
3000, 2%c each; 5000 or over, 1\%c each 
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nak MRX 


MELAMINE RESIN TANNING AGENT 


for upgrading both white and colored leathers 
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TANAK MRX Melamine Resin Tanning Agent is relied upon by experienced tanners to increase 
the desirable properties of today’s leathers. Useful for upgrading both white and colored 
leathers, TANAK MRX gives increased grain tightness, increased weight, better “‘break’’, 
fuller bellies and flanks. It penetrates white leathers so thoroughly that maximum whitene 

is retained even after deep buffing. You can count on TANAK MRX Melamine Resin Tanning 


Agent to increase the cutting value of your leathers. 


Other performance-proved Cyanamid Tanning Specialties include: 


XC Unhairing Agent... for cleaner, whiter stock and better control; 
Bates ... the pancreatic “bates of choice” in the tanning industry; 
Tanning Extracts... blends to meet specific tanning requirements; 
and ..a full line for every important need; 


Synthetic Tanning Agents... ideal for improving the quality of leather during both chrome and 


vegetable tanning; 


OT Wetting Agent... most powerful wetting agent available for tanning. 


_ , , ] 
\ » today for co slete fo atio . 
Write t ay ior mpilete information AMERICAN Cyanamid ro VUPAN} 


on any of these products 
INDUSTRIAL CHEMICALS DIVISION 
hA 


*Made by Taylor White Extracting Compar 
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Labor Board barring of leather union sets national precedent 


—will other Commie unions follow? . . . First quarter hide ex- 


ports mark new high. 


“~~ . *. . 
A: National Labor Relations Board action 


in depriving International Fur and Leather Workers Union 
of its services will have far-reaching effects upon Red 
dominated unions. Labor Board ruling, a result of IFLWU's 
re-election of Ben Gold as president after latter was con 
victed of signing false non-Communist affidavit, marks first 
time in U. S. history that national labor union has been 
denied NLRB services 


In itself, effect of Labor Board ruling has yet to be tested 
Ostensibly, it means Leather Workers union, until it com 
plies with Taft-Hartley Act and elects non-Red president, 
cannot have NLRB certification in future elections. Pos- 
sibility also that all certifications granted union by NLRB 
since Aug. 1950—the date on which Gold signed false afh- 
davit—will be revoked 


Tanners and other employers thus affeeted will not 
be bound by Labor Board rules in dealing with leather 
union. This would mean union would lose practically all 
of its powers in dealing with employes. Worker-members, 
of course, would suffer 


Leather workers can get around ruling by ‘resigna 
tion” of Gold as president, election of another president 
Question then remains whether Gold would continue as 
“power behind throne.” If so, and providing it could be 
so proved, would NLRB have right to again withdraw 
services? Many legal questions and rulings yet untested 
stand in way 


Significant part is that Labor Board has taken definitc 
stand against Communism in labor organizations. With 
IFLWU ruling as a precedent, Government can now take 
active stand against all well-known Commie-led unions 
Ir may take time but if IFLWU action stands, other Red 
unions will topple also 


“~ s . 
Az Government's latest study of retail 


shoe stores finds that three of every four employ three 
or fewer persons. This applies to total of 17,500 retail 
shoe outlets counted by Commerce Department in 195] 
Three years earlier, same department counted 15,300 sho 
outlets 


Of the 17,500 stores, some 13,300 employed three or 
less persons, another 2,400 had four to seven employes, and 
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1,200 stores had eight to 19 employes each. Total employes 
of retail shoe outlets added up to 102,000, a gain of about 
10% over the 93,000 employes reported three years earlier. 


Another part of breakdown lists 13,000 of 102,000 
shoe store workers employed in stores with three or less 
workers, another 13,000 in the four to seven class, 15,000 
in the eight to 19 class, 10,000 in the 20 to 49 class, 7,000 
in the 50 to 99 class, 20,000 in the 100 to 499 class, 5,000 
in the 500 to 999 class and 1,900 in the 1,000 or more 
employes per store class. 


—_ : 
U.S. hide exports during first quarter 


1954 reached 1,093,000 pieces or 160% above the 420,000 
hides exported in first quarter 1953. Net imports in 1954 
quarter amounted to 147,000 hides against 97,000 a year 
earlier. Thus outlook for this year's exports is for new 
record, possibly 3.5 to 4 million hides. 


Actually, stepped-up rate of rawstock exports vitally 
needed to keep domestic supply situation in balance. Both 
cattle population and slaughter rate in U. S. have reached 
record highs in 1953, promise to rise even more in next 
two years before reaching temporary peak. If hide exports 
remained at even last year's level, increased domestic pro- 
duction of one to two million additional hides in 1954 
would undoubtedly create unwieldy surplus at home, cause 
market to sag unhealthily. 


On the other hand, exports of U. S. leather, though 
holding pace with last year, show no inclination to reach 
new record heights. For example, we exported 26,398,000 
square feet of side upper leather, including patent, last 
year. This was considerable increase — 60% — over 1952 
exports of 16,441,000 square feet. Overseas sources want 
the leather. Only trouble is shortage of dollars coupled 
with local import restrictions. 


Az 
Retail shoe store sales during March 


fell off considerably from March 1953, Census Bu- 
reau reports. Totals were $124 million this year against 
$150 million last year. Most of this is accounted for by 
late Easter although miserable weather was factor, as shoe- 
men found out during Easter. March sales showed normal 
increase from Feb. total of $103 million. 
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durable! 


won't fray! 


Peppron-"’S” is a further development 

of the popular Peppron®. A special 

process laminates Peppron to a treated 

sheeting, making an extremely durable, 

non-fray lining which actually can take 

the place of leather in many shoes. 

It is particularly good for women’s 

high-fashion, severely cut-out 

shoes. Finished to approximately 

38” width, Peppron-“S” is available 

in standard shoe-lining colops. 

Peppron-“S”’ is also ideal for men’s 

perforated shoes. If you have not 

tried Peppron-“S,” send 

today for a working sample. It is in 
PEPPERELL stock for immediate delivery. 





Price PEPPERELL MANUFACTURING COMPANY 


MAIN OFFICE: 160 State Street, Boston 2, Mass. 





Shoe Fabric 
Division 2018 Washington Avenue, Room 803, St. Louis 3, Missouri © 1225 North Water St., Milwaukee 2, Wisconsin 


Offices: 920 Federal Reserve Bank Building, 4th and Race Streets, Cincinnati 2, Ohio * 1528 Gillingham Street, Philadelphia 24, Pa. 
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Stylescope 


Fringed For AU 4Ages 


Fringe treatments have a good deal of feminine eye- 
appeal, and are especially interesting since they are adapt- 
able to various occasions and ages. Little girls like them 
because, when styled properly, they give a small shoe the 
look of dressy older girls’ and mothers’ shoes. In the 
grown-up categories, fringes add a gay feminine touch, 
giving a smart fillip to an otherwise tailored walking shoe, 
and a touch of vamp interest to the dressy shoe. Here 
are five designs each aimed at a different age group or 
occasional use, showing how fringe treatments can add 
to the fashion appeal of little girls’ and women's footwear. 


Norman Porter 


Quacity Swoe 
PAT TERN 


. 
BOSTON 
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A. Child's shoe. Popular si 
mode! with SUGGE stion of 

front in inverted-U 
ented by an edging 


ert Dow 


B. Teen-age skimmer. Gay 


model given added dash witt fringe { 
and powed vamp treatment repeats 
“he - 


at back of snoe. ondygive to tw 


texture rece r treatment 


Ter 


C. High style novelty. Studs cer 
band of feminine fringe, veiling to 
d throat line in this halter 


rn with opened snanks. 


. 
D. Growing girl's shoe. Asymmetri: 


detailing smartiy brougn U 
fr nge whicn extend 

of snoe only in 
mart detailing 


++ 


+ 


Motif repeated in 


E. Tailored walking shoe. 
nign bu T-ur eatner nee 
features semi-saddle endinc 
Note rounded toe wit! 


Tension sole 


MS 
hi Fire 


an i 
Pin ‘ 
Pee aveaet 
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Conducts One-Man Campaign 
To Educate Public On Footwear 


Rossman of Medwed Addressing Groups In Maine 
Doing Public Relations Job For Shoe Industry 


Michael Rossman, 37-year-old vice- 
president and general manager of 
Medwed Footwear Co., Skowhegan, 
Maine, is conducting a unique public 
relations program to make sure that 
the people of his state have the 
"right" idea about shoes and shoe 
business. 

Rossman's findings should prove of 
significance to the shoe industry. He 
finds a surprisingly large number of 
public misconceptions about shoes 
and shoe business—but also a deep 
public interest and desire to know 
more about footwear. He believes 
that these two facts hold wonderful 
opportunity for shoemen to carry the 
story of shoes and shoe business to 
millions of people throughout the 
country—and to help increase per 
capita consumption of footwear. 


For some time Mike Rossman had 
been disturbed about a_ problem: 
Why did such a large share of the 
public buy its shoes chiefly as a re- 
placement item? A = man 
necktie, or a woman a hat, not be- 
cause the old necktie or hat is worn 
out, but because the looks of the tie 
or hat appealed to them. Shoes could 
and should be purchased on a similar 
If people 
were going to buy and consume more 
shoes, then this was the key to it. 

But how could it be done? Go out 
and talk to people thousands of 
Take the story of shoes and 
Go out 


buys a 


basis, Rossman reasoned. 


them. 
shoe business to the public. 
and do an educational and public 


relations job. 
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About eight months ago Mike Ross 
man launched his one-man crusade. 
He has since talked to all sorts of 
civic and other groups throughout 
state of Maine: to such 
Kiks, 


Parent - Teachers. 


nis ome 


organizations as the Lions. 


Kiwanis, 


women’s clubs, ete. 


Rotary, 
He has developed 
his presentation the story of shoes 
and shoe business to such an effec- 
tive level that he 


with all the in-coming requests to 


cannot keep pace 


address groups in cities and towns 
all through Maine. 


Out of this experience Koss- 
man has come up with some highly 
interesting and significant findings: 

1. A large segment of the publi: 
is seriously misinformed about shoes. 
and many people have some gross 
misconceptions about footwear and 
shoe business. 

2. The public is eager to learn 
about shoes. 

3 There is t tremendous need 
and opportunity for the shoe indus 
try to do a public relations job on 
a personalized level. 

Rossman’s public relations job for 
footwear is in no way associated with 
any personal gain motive. He makes 
it clear at the start of each of his 
talks that his company makes shoes 
sold under jobber and chain brands. 
and therefore he has no ax to grind 
purchase 


His talks 


are designed strictly as an educational 


regarding suggestion to 


shoes made by his firm. 
consumer and to help 


service for the 
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create good will for the shoe indus 
try via a better public understanding 
of footwear and shoe business 


Rossman’s talks are 
panied by props to lend dramatic 


accom- 
impact to his message. Far example 
one prop is a huge size 96 last weigh 
ing about 35 pounds (see cover) 
Incidentally, his company has had a 
Another 
prop is a 25-foot side of leathe 

kach talk runs about 35-40 min 
utes, followed by a question period 


shoe made over this last 


Quite significantly, the question 
periods following these talks never 
run less than an hour a clear in 
dication of public interest in the sub 
ject of footwear. 

Rossman’s talks start with a di 
cussion of the last. He explains that 
there’s no such thing as a “standard 
last except the Munson army last 
He thus gets across the important 
fact that there are countless varia 
tions in shape and dimension to or 
dinary lasts of the same length and 
width measurements, due to style 

He has found this explanation to 
be greatly important because so many 
people, as indicated by the question 
period, comment about the “shoe size 
problem” the fact that they are 
fitted to one size in a particular shoe 
and to another size in another shoe 


“This point alone,” says Ross 
man, “has aroused a public mistrust 
of shoe fitters and fitting Many 
people are under the misconceived 
impression that they should be fitted 
to the same size in all shoes. If the 
fitter tries to sell them another siz 
hecause of a difference int last of 
style requiring a different size, the 
customer's suspicions are aroused 
Sometimes the customer is justified 
as when deliberate misfitting is pres 
ent. but most of the time the customer 
But this public mis 


trust of shoe fitters will continus 


isnt justified 


long as the pul lic is not informed a 
to why there are necessary difference 


in shoes of the same size 





Rossman’s talk includes basic in- 
formation about the various major 
types of shoe construction, and about 
leathers. He then cites a number of 
rules for buying shoes: 


Select a reliable store. (He stresses 
that the local merchants can be relied 
upon to do a good job for the cus- 
tomer.) 

Allow enough time to shop. 

Wear the proper socks or stock- 
ings. 

Don’t worry about size. Don’t in- 
sist upon a specific size. 

No breaking-in should be neces- 
sary. 

There are no alterations on shoes. 

Try both shoes on. 

Don’t expect your shoes to last 
forever (, “only a jackass wears 
iron shoes’). 

Select your shoes with thought as 
to what you're going to be wearing 
them for—-and buy them accordingly. 


Rossman goes into some detail 
on each of these points, the end effect 
being a service-educational job that’s 
of practical help for the shoe-buying 
customer. 

When it comes to the topic of wear- 
value in footwear, Rossman becomes 
very deliberate. 

“The shoe industry at both the 
manufacturing and retail levels has 
tended to develop a wrong impression 
in the public mind about wear value 
in shoes. We see the ‘long wear’ 
theme in shoe ads. We see the shoe 
fitter stressing the point of long wear 
to the customer in the hope of hasten- 
ing or concluding the sale. The prom- 
ise of long wear has been so ham- 
mered home in the public mind that 
the average customer has come to 
believe that long wear is almost the 
sole criterion of a shoe’s worth. 

“What's equally important is that 
the long-wear theme has helped 
create the idea that shoes are a 
replacement- purchase item rather 
than an item like shirts or neckwear 
or women’s hats or dresses——bought 
because they appeal to the eye or to 
suit some desire or purpose.” 


In discussing the wear theme 
in regard to children’s shoes, Ross- 
man stresses to parents that wear is 
of secondary importance—-that such 
factors as proper size, fit, comfort, 
flexibility, style, ete., are of more 
significance. Rossman believes that 
shoe stores and fitters should not 
magnify the role of “long wear” in 
children’s shoes. In fact, to the con- 
trary, should do an educational job 
with parents by explaining that long 
wear is not necessarily an advanta- 
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geous feature-——and certainly not a 
primary msideration—in the pur- 
chase of « hildren’s shoes. 

In addressing men’s groups, Ross- 
man drives home the point that a 
man needs several pairs of shoes to 
different dress and special- 
purpose uses. Incidentally, in one 
group he found a man who'd been 
wearing sneakers for 25 years, year 
round. The man said he wore a 12 
EEE, and years ago had been re- 
peatedly misfitted to shoes, He had 
acquired a distrust of shoes and shoe 
fitters. 

Rossman personally saw that this 
man was fitted to a pair of shoes of 
correct size and last. The man was 
delighted (and surprised), and has 
since adopted a fresh perspective of 


serve 


shoes and shoe business. 
Rossman also challenges men’s 
groups to go out and try to buy a 
pair of work shoes for over $10. 
His point is that a working man 
spends his toughest eight hours in a 
low-cost shoe, yet will spend $15 for 


his dress shoes. 


Maine’s shoe industry also 
comes in for mention, it being pointed 
out, for example, that in 1953 36 
million pairs of shoes valued at $126 
millions were made in the state, mak- 
ing Maine the fifth largest shoe pro- 
ducing state in the country. 

Rossman is a native of Lynn, Mass. 
After graduating from Tufts College 
he entered the shoe industry in 1940 
as a shoe traveler, later became pro- 
duction superintendent with Warner 
Shoe Co., Lynn. He has been with 
Medwed since 1947, starting as sales- 
man, moving up to sales manager, 
and presently vice-president and gen- 
eral manager. 

Rossman feels strongly about the 
enormous opportunity for the shoe 
industry to conduct a combined 
public relations and educational pro- 
gram on a “personalized” basis, 
carrying the story of shoes and shoe 
business to the public throughout the 
country. 


“ 


“From my own experience address- 
ing these groups I’ve been greatly 
impressed with the tremendous in- 
terest the public has in shoes. They 
are hungry for information. The 
hour-long question periods that fol- 
low these talks are indicative of such 
interest. If this effort could be ex- 
tended nation-wide, with many more 
members of the shoe industry partici- 
pating in their own local territories, 
the favorable impact of such a public 
relations and educational effort could 
be stupendous.” 
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GOVERNMENT SURPLUS 





Shoe Firms Bid On 
Wartime Rubber Plants 


A number of footwear manufac- 
turers turned up this week on the list 
of bidders for one or more of the 
government’s synthetic rubber man- 
ufacturing plants. 

Endicott-Johnson Corp., Endicott, 
N. Y., is foremost among the major 
footwear manufacturers listed as bid- 
ding for one or more of the govern- 
ment’s 27 wartime plants. 

Bata Shoe Co., Inc., Goodyear 
Footwear Corp., and American Bilt- 
rite Rubber Co., are other manufac- 
turers of leather or rubber footwear 
on the list. 

The four companies are sharehold- 
ers in the American Synthetic Rub- 
ber Corp., which actually placed the 
bid, the Rubber Producing Facilities 
Disposal Commission said. 

Also on the list of bidders were 
such companies as B. F. Goodrich 
Co. and U. S. Rubber Co. which 
manufacture footwear. 

A total of 54 proposals and alter- 
nate proposals were received by the 
commission for the purchase of 27 
government plants. 

The amount bid was withheld by 
the commission, nor would the com- 
mission say for which plants the bids 
were received. May 27 was the dead- 
line for receipt of bids. 

The government commission will 
spend the next six months trying to 
work out negotiations with the bid- 
ders, and then recommend a disposal 
program to Congress, which has a 
chance to veto the sale of any plant 
or all of them. 


New Hampshire Bargains 


Officials of the CIO United Shoe 
Workers of America are currently 
conducting new contract negotiations 
with two shoe firms in the Manches- 
ter, N. H., area. 

Local 183, USWA, is bargaining 
with Myrna Shoe, Inc., manufacturer 
of women’s cemented novelties and 
play shoes, while Local 222 is hold- 
ing similar talks with Shortell Shoes, 
Inc., manufacturing affiliate of Joyce, 
Inc., of Pasadena, Cal. 

George Fecteau, USWA territorial 
representative in New Hampshire 
and Maine, is supervising negotia- 
tions. 
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NEW TANNING POTENTIALS 





Current Researches Hold Promise 
Of Revolutionizing Tanning Methods 


Use of Extreme Heat, Extreme Cold, High-Frequency 
Vibrations Now Close To Practical Stages 


By Thomas A. Dickinson 


While there is no reason to believe 
that chemical tanning methods will 
be abandoned at any time in the 
immediate future, research workers 
have recently discovered a number 
of potentialities that may eventually 
revolutionize the business of produc- 
ing leather. 

If practical, any of these potenti- 
alities could greatly reduce the 
amount of time, labor, materials, and 
equipment now required to tan hides. 


Succinctly, the new tanning con- 
cepts involve the use of physical 
rather than chemical agencies to 
halt the bacteriological activities 
which are responsible for the decay 
of untanned leathers. In theory, such 
agencies might comprise extreme 
heat, extreme cold, high-frequency 
mechanical vibrations, or intense ra- 
diations. 

Of the latter, extreme heat appears 
to be the most unlikely candidate be- 
cause the temperatures that would be 
required to destroy some of the more 
minute bacteria could also damage 
or destroy hides. However, it is pos- 
sible that a combination of elevated 
temperatures and mechanical vibra- 
tions or intense radiations could be 
used to accelerate tanning operations 
without a sacrifice of quality. 


Extreme cold is a more prob- 
able tanning medium, since tempera- 
tures approaching absolute zero (or 

459° F.) can destroy the most sub- 
microscopic forms of life without im- 
pairing the qualities of many types 
of materials. But, until recently, op- 
portunities for investigations in this 
particular field were sadly limited by 
a lack of commercially practical re- 
frigeration equipment. 

Now, thanks to the production of 
Collins’ helium cryostat at Arthur D. 
Little, Inc., Cambridge, Mass., the 
development of low-temperature tan- 
ning techniques appears to be a 
probability as well as a possibility. 
Collins’ cryostat is able to produce 
temperatures in the neighborhood of 
absolute zero, where conventional re- 
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frigerators produce temperatures of 
about —-20° F., because it makes use 
of helium (a gas that becomes a solid 
at —459° F.) as a refrigerant. 


The ultra-low temperatures 
that in general halt bacteriological 
activity completely can temporarily 
cause most materials to shrink or lose 
considerable volume. Such shrink- 
age can crack or permanently dam- 
age some materials, like vulcanized 
rubber, yet will actually improve the 
physical properties of other  sub- 
stances, 

The latter, as a rule, are porous or 
fibrous substances similar to leathers. 
However, this does not necessarily 
mean that leathers have the proper- 
ties which will make low-temperature 
tanning practical. 


Dr. Ludwig Bergmann of the 
University of Breslau in Germany has 
suggested that “scanning” techniques 
might make existent ultrasonic gen- 
erators suitable for the tanning of 
hides on a production basis. This 
would involve briefly the immersion 
of the hides and an electronically 
energized quartz crystal in a solution, 
so that the crystal could be rapidly 
scanned or moved back and forth 
over the surfaces of the leather mate- 
rials, 

A fluid would be required as a con- 
ductive medium, because high-fre- 
quency vibrations from a quartz crys- 
tal won't penetrate the thinnest layer 
of air. However, since the liquid 
could be conventional leather proe- 
essing solution such as a dye of an 
impregnant, its use would most likely 
be advantageous. 

Research workers have repeatedly 
demonstrated that, due to the phe- 
nomenon of resonance, ultrasonics or 
high-frequency mechanical vibrations 
can literally shake the life out of a 
microbe without damaging the struc- 
ture in which the microbe exists. In 
fact, that is one reason why doctors 
and dairymen now use ultrasound in 
the treatment of skin diseases and the 
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sterilization of milk. But, due to the 
limited energy output of available 
generation equipment, ultrasonic tan- 
ning is currently considered practical 
only for laboratory work. 


Intense radiations appear to be 
the most practical physical 
tanning media at this writing. In 


nearly 


fact, one eastern firm is already re 
ported to have a radiation tanning 
process in production, 

Radiation tanning consists briefly 
of using the output of an \-ray gen 
erator or the gamma radiations from 
a radioisotope to terminate bacterio- 
logical activity in hides. Radioiso- 
topes appear to be the most desir- 
able source of radiations because 
they can be procured as by products 
of the atomic energy program, may 
be used for relatively long periods 
of time before they 
radioactive, and will produce radia- 
tions with more intensity than the 
output of the most expensive X-ray 


become non- 


generator. 
Probably the 
radiation tanning is not in widespread 
use at present is “fear of the atom.” 
Radioisotopes can indeed be hazard- 
ous. But if they are properly shielded 
and employed, they are less danger- 
ous than some of the chemicals that 


main reason why 


are used in processing leathers. 


There is no need for tanning 
personnel to be exposed to the gamma 
output of radioactive materials, since 
hides can he conveyed over radio 
isotopes in a_ thoroughly-isolated 
radiation-proof chamber, and_ there 
is no likelihood that the hides would 
be contaminated by radioactivity be- 
cause they would not in any event 
have to come in direct contact with 
radioactive substances. 

Besides reducing 
from a matter of days to a matter of 
minutes, radiations are known to be 
capable of improving the mechanical 
strength and chemical inertness of 


tanning time 


some types of materials—-for reasons 
that have not yet been satisfactorily 


explained, 


New French Quotas 


France has opened an additional 
quota of 450 metric tons of calfskins 
and 200 metric tons of raw horse- 
hides for export to the U. S., the 
Journal Officiel reports. 

This doubles quotas 
earlier this year by the same source. 
The latest announcement was pub 
lished April 25. No change has been 


made in licensing procedures, 


announced 





GOVERNMENT LOWERS THE BOOM 





Gold’s Leather Workers Union 


Loses All Bargaining Rights 


Near-Fatal Blow Delivered By Labor Board; Charge 
Of Communist Domination Against Union Still Holds 


In an unprecedented step, the 
National Labor Relations Board this 
week took away all its privileges from 
the International Fur & Leather 
Workers Union. This is the first time 
that any such action has been taken 
against a national labor union. 

Reason for the Board's action is 
summed up by the simple fact that 
the union re-elected Ben Gold as 
president. It was the Board's attitude 
that if the union had ousted Gold and 
elected a non-Communist, the union 
would have shown itself acting in 
good faith and thereby would have 
retained its privileges with the 
National Labor Relations Board. But 
the union's “act of defiance” was 
sufficient to strip it of all rights 
before the Board. 


On May 17, the union, upon order, 
had filed its notice with the Board 
to show cause why its rights should 
not be denied. The union’s chief 
reasons given to show why it should 
still have rights to the Board's priv- 
ileges were as follows: 


1. Gold’s conviction was on the 
basis of an affidavit filed in August, 
1950, But the union is basing its 
claim for Board services on the af- 
fidavit filed on May 11, 1954. 

2. Gold’s conviction is being ap- 
pealed to higher courts, so the final 
word isn’t yet in. 

3. The union’s members support 
Gold, as evidenced by his re-election 
on May 3, after the conviction, for 
another two-year term as president. 


The Board rejected al] these rea. 
sons as insuflicient to warrant con- 
tinuation of its rights to the union. 
The Board said that “by reason of 
the union’s failure to remove Ben 
Gold from office after knowledge of 
his conviction” the union’s privileges 
would therefore be revoked, 

The Board concluded: “No further 
benefits under the Act will be a 
corded to the International Fur & 
Leather Workers Union, or to any 
of its affiliates or constituent units 
until said union has complied with 
the requirements of the Act.” 
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What does this unprecedented 
action mean? It signifies that: 

1. The Board will refuse to con- 
sider a petition from IFLWU or any 
of its locals seeking an_ election 
among employes to see if they want 
to be represented by IFLWU. 

2. The Board will not accept un- 
fair labor practices complaints from 
the union against an employer or 
another union, 

3. An employer may refuse to bar- 
gain with IFLWU, and suffer no 
penalties at the hands of the Board. 

4. A rival union may petition for 
an election among employes of a 
plant where IFLWU had been strong. 
The balloting would be for or against 
the rival union, and IFLWU would 
not even be included on the ballot. 

5. There’s a chance that a rival 
union might petition for an election 
at a plant where a contract is in 
effect with IFLWU, and have the 
Board agree. This is despite past 
practice of the Board to refuse an 
election where a contract is in force. 

6. If IFLWU has a valid contract 
it will receive no help from the Board 
at this time in enforcing such con- 
tract—although there might be a 
resort to the court by the union if an 
employer tried to dishonor such a 
contract, 


Does the Board’s ruling de- 
stroy the effectiveness of IFLWU? 
Though the union has been literally 
castrated, it is still functionable. It 
is believed that IFLWU will resort 
to tactics it has used in the past to 
“unofhcially” represent workers and 
negotiate with employers on a “vol- 
untary” basis. 

For example, though IFLWU can’t 
obtain a place on a plant ballot, it 
can strongly campaign for workers 
to reject other unions on the ballot 
and vote for “no union.” If such no 
union is voted, then the workers 
themselves assume labor negotiating 
rights with the company, much along 
the lines of a company union. How- 
ever, the “no union” workers would 
actually be represented by IFLWI 


officials acting as “spokesmen” for 
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the union, and thereby operating 
within legal rights and by-passing 
the legalities of the National Labor 
Relations Board. 


IFLWU has had some success 
with this maneuver. However, gen- 
eral feeling is that this same maneu- 
ver will show a sharp decline in 
response. The combined factors of 
Gold’s conviction, the Board’s rejec- 
tion of the union, and the rising pub- 
lic awareness of the Communist issue, 
will deal a blow to IFLWU’s efforts 
to succeed through the “no union” 
strategy in balloting. 

The Board has inferred that it will 
return its benefits to the union if 
IFLWU ousts Gold and elects a non- 
Communist president. The next move 
is up to the union, It has its choice 
of remaining riding with Gold and 
remaining emasculated; ousting Gold 
and electing a new president; or 
seeing some of its locals break away 
to operate independently on a local 
basis, or joining up with a rival na- 
tional union. 


SALES AGENT for Graton & Knight 
Co. shoe leathers in the Milwaukee 
area is Charles H. Loughrey, who will 
handle the Worcester, Mass. firm's 
line of upper leather, Gold Spot sole 
leathers, strap and lining bellies, welt- 
ing, rawhide and Indian tan boot 
and shoe laces. Loughrey's offices 
are located at 744 North 4th St., 
Milwaukee. 


Golden Year 


Members of the Shoe Service In- 
stitute of America will get together 
July 5-8 at the Hotel New Yorker in 
New York City for the Institute’s 
Fiftieth Anniversary Convention. 

W. L. Wardell, executive vice pres- 
ident of the Institute, reports that ad- 
vance reservations already indicate 
a record-breaking attendance at the 
four-day meeting. 
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TEMPERATURE CONVERSION Tames 


Testing the strength and durability of Supergrip 
Cements. Small strips of material are cemented 
together and subjected to a constant pull from 


Ss uU P E FR G FR f P suspended weights. Under conditions of high 


temperature the samples slowly separate. The 


Cc Ee hi E N T Ss rate and degree of separation are measured 


against known standards as one of the many 


are Laboratory Tested tests to control Supergrip quality. 
for Your Added Protection 











Under United’s methods of ‘quality control” that each and every batch meets United’s high 
the bond strength, flexibility and performance standards. 

of Supergrip cements are laboratory tested. 
This means added protection for you when at- 
taching your soles. 


In hundreds of shoe factories, the strength and 
performance of Supergrip sole attaching cements 
have proven that they are consistently reliable. 
Supergrip cements are stronger than the ma- c > 
terials they bond when used properly. They are Call your nearest United Branch " 
manufactured from the finest raw materials foday and make arrangements 

Mtainahle +8be2s, mtly blended under to trial test the Supergrip 
obtainable, and permanently blende in number that moots your individ 
carefully controlled conditions to make sure yal shoemaking requirements. 


SUPERGRIP Sole Attaching Cements 


Product of B. B. CHEMICAL CO. 


DISTRIBUTED BY 


UNITED SHOE MACHINERY CORPORATION 


Boston, Massachusetts 
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COMPARATIVE LEATHER PRODUCTION FIGURES 


(Corrected for Dec, 1953) 





CATTLEHIDE LEATHERS 


Total 
Cattle 
Hides 
22095 
21070 
28121 
50828 
25656 
26152 
27566 
26905 
28824 
26070 
23332 
24591 
22703 
22663 
24013 


Sole 
7833 
7032 
9080 

10432 
8290 
8420 
8525 
8510 
8924 

8016 
6584 
6127 
5414 
5150 

5209 


Upper 
12124 
11582 
15600 
15598 
13073 
13002 
14567 
14057 
15529 
14213 
13753 
15377 
14054 
14508 
14905 


1939 
1940 
1941 
1942 
1943 
1944 
1945 
1946 
1947 
1948 
1949 
1950 
1951 
1952 
1953 
1954-—— 
Jan. 
Feb, 


1953 436 
2015 463 


1250 
1270 


(In 1,000 hides) 


Belting, Harness Bag, 
Mechani- Sad- Case, 
cal dliery Strap 
531 477 387 
675 524 382 
1064 650 581 
1213 637 936 
1292 632 800 
1439 613 629 
1324 556 572 
1158 510 827 
1134 440 813 
1004 270 760 
759 227 674 
789 218 813 
984 284 673 
618 232 692 
725 250 826 


42 16 59 
53 16 55 


"Data from 1942 forward not directly comparable with previous data, 








CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS 


po 
Total 
Sheep, 
Lamb 
38914 
37920 
51915 
53629 
59315 
53976 
52450 
47999 
36535 
33492 
28644 
31501 
24504 
27936 
27988 


Calf, Goat, 
Kip Kid 
14027 40419 
11387 37697 
13098 45373 
12264 41127 
11112 37351 
10930 54653 
11636 24026 
10836 24123 
12471 37188 
10480 37970 
10173 34774 
10661 37159 
7955 S1111 
9971 30472 
9958 32244 


801 2262 
791 2330 


1648 
1854 


(In 1,000 hides) 


Sheep Leathers 
Glove, 
Gar- 
ment 
18420 
17725 
22542 
19459 
20415 
20370 
17294 
15781 
11265 
10419 
8411 
9750 
7108 
10142 
11671 


Shoe 
11604 
9966 
14166 
14983 
15474 
15040 
17153 
13349 
12498 
11392 
9998 
10708 
8548 
9144 
8441 


655 594 
734 656 





NO REPRIEVE 


Army Stands By 
Philadelphia Move 


Despite pleas of Boston officials in- 
cluding Gov, Herter of Massachusetts 
and the New England Shoe and 
Leather Association, the New York 
Quartermaster Purchasing Agency is 
continuing with plans to consolidate 
its shoe purchasing operations with 
the Philadelphia Quartermaster De- 
pot. 

Maj. Gen. R. P. Hollis announced 
this week that integration of the two 
agencies is expected to be completed 
by July 6, Combined purchasing ac- 
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tivities at the Philadelphia Depot are 
expected to swing into operation on 
the same day. 

Bidders commodity mailing lists 
maintained by the New York QM will 
be consolidated with those of the 
Philadelphia Depot to insure contin- 
uing efficiency, Gen. Hollis said. 

New York mailing lists include the 
names of manufacturers and suppli- 
ers of textiles, clothing, footwear, 
equipage and miscellaneous general 
supplies. 

Both Governor Herter and Maxwell 
Field, executive secretary of the New 
England Association, have requested 
that the shoe procurement section 
only be transferred to Boston where 
it was during 1945-46. They contend 
that Boston still is the logical center 
where the Armed Forces most eco- 
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nomically and expediently may con- 
tract for military footwear. 

Field told LEATHER AND SHOEs this 
week that the Association has re- 
ceived a reply from Maj. Gen. Kester 
L. Hastings of the Quartermaster 
Corps in Washington reiterating the 
(Juartermaster’s reasons for the move. 
However, the Association does not 
consider Gen. Hasting’s reply as de- 
finitive and has replied that it seeks 
the return of the footwear 
only to Boston rather than the entire 
(Juartermaster purchasing operations 
including textiles. 


section 


Firms currently listed by the New 
York or Philadelphia agencies will 
continue to receive invitations for 
bids on items which they normally 
supply. 


Aid For Highways 

A call to American business in 
general, and the leather and uphol- 
stery industries in particular, to 
throw its active support behind a 
vast traffic and highway moderniza- 
tion program as “the key to contin- 
ued national prosperity and a better 
life for everyone” has been made by 
Arthur O. Dietz, president of C.1.T. 
Financial Corporation. 

Dietz, who heads the nation’s larg- 
est independent sales finance com- 
pany, says there is no quick and easy 
solution to the problem of the nation’s 
“road deficiency,” which the Ameri- 
can Association of State Highway 
Officials estimates will require an ex- 
penditure of $50 billion if the na- 
tion’s highway system is to be made 
adequate. 

" “So we need to spend $10 billion 
or $11 billion a year on highways 
and that is over at least a ten-year 
program, starting at a figure below 
the peak expenditure and building 
up to it. The maximum addition from 
one year to the next could hardly ex- 
ceed $1 billion and the program 
would need to be most carefully laid 
out in advance to support such a 
build-up.” 

The leather and upholstery indus- 
tries have a tremendous stake in a 
solution of the traffic and highway 
problem, because 68 percent of their 
product goes into the automobile in- 
dustry, Dietz pointed out. Besides, 
he added, highway improvement 
would expand almost all other seg- 
ments of the leather and upholstery 
markets. 

“We have built more miles of auto- 
mobiles since 1945 than we have 
miles of highway,” Dietz recently 
told the Economic Club of Detroit. 
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Joins Merchants Plan 


Carl Wattier, 42, owner of three 
Friedman-Shelby family shoe stores 
in Portland, Ore., recently became 
the one-thousandth member of the 
Merchants Service Plan of Interna- 
tional Shoe Co. 

Wattier was met recently at Lam- 
bert Municipal Airport by officials 
of International Shoe, to buy shoes 
and to complete arrangements for 
the opening of his fourth store in 
Portland. Immediate future plans, 
he said, also include the opening of 
a fifth store in the Cedar Hills shop- 
ping center, seven miles west of Port- 
land. Both units will feature Fried- 
man-Shelby shoes exclusively. 

The new store, scheduled for open- 
ing in August, is expected to gross 
an annual sales volume of about 
$75,000 and will be operated under 
the guidance of the Merchandise 
Service Plan. The fifth store is slated 
for opening in Nov. of this year, 
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SHOE RETAILERS-OF-THE-YEAR—all brand name ''champs''—display their 
awards against a Brand Names Day—U.S.A. Poster after being cited for out- 
standing leadership in presenting manufacturers’ advertised brands during 
1953. Awards were made at Brand Names Day—1!954 Dinner, April 28, at 
Waldorf-Astoria Hotel in New York. Left to right, David Hirschler, president 
of Hofheimer's Shoe Stores, Inc., Norfolk, Va., winner of top honors; and 
Herbert J. Rich of B. Rich's Sons, Washington, D. C.; Earl D. Miller of Heckert 
Shoe Co., Appleton, Wis.; and N. Gene Thompson of Marott Shoe Store, Inc., 


Wattier said. A sixth unit, he di- Indianapolis, Ind. Latter three won certificates of distinction. 
vulged, is currently in the planning 


stage. 





Field Men, plus advice from Fried- on style selections, inventory control 


man-Shelby division territory sales 


Under the Merchants Service Plan, 
member retailers receive complete in- 
formation on store operation from representatives. 

International’s Merchants Service This information includes advice 


systems, bookkeeping methods, met 
chandising, advertising, and the latest 
sales tec hniques. 





THE NEW YORK 
WEDGE HEEL 
ama 
SOLE CEMENTER 


For applying solvent pressure sensitive 
cement to Foam Crepe Soles with straight 


or breasted heels attached. 


Call the office nearest you — or write us. 








LYNN MASS. U.S.A. 


Boston \ACHINE WORKS (9 








BRANCH OFFICES: 
Chicago, Ill. 
Milwaukee, Wis. 


Woodridge, N. J. 
Los Angeles, Cal. 


Kitchener, Ont. 
St. Louis, Mo. 


Whitman, Mass. 
Cincinnati, Ohio 


Dallas, Texas 
Johnson City, N. Y. 
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SUCCESS BUILDER 





Brown Shoe Featured 
In Journal Ad Series 


Brown Shoe Co., St. Louis. is fea- 
tured as tenth in a series of Ladies’ 
Home Journal successful business ad- 
vertisements. The new ad, appearing 
in the June 5 issue of the Saturday 
Evening Post, is entitled “The Suc- 
cess That Was Made-To-Last.” 

The advertisement on Brown Shoe. 
like its predecessors, is designed to 
emphasize the important part the 
Journal has played in helping build 
Brown’s success. In 1953 the com- 
pany marked its 75th year with a 
record $141 million in sales, with the 

SIGNING CONTRACT for construction of new A. C. Lawrence Leather Co. bulk of the national advertising bud- 
side streamlined leather tannery in South Paris, Me. are, seated, left to right: get for Naturalizer and Air Step 
John Bolles of Ward & Bolles, architects; H. N. Goodspeed, president of brands invested in Ladies’ Home 
A. C. Lawrence; S. N. Nectow, executive vice president of A. C. Lawrence; Journal. 
Philip Gatz of Alonzo J. Harriman, Inc., architects. Standing, left to right: Today, some 17,000 skilled work- 
P. Q. Chin of Ward & Bolles; W. K. Kopp, vice president and general super- ers are employed in Brown’s 43 op- 
intendent of A. C. Lawrence; A. M. Ives of Swift and Company's Construction erating units and 19 popular brands 
Department; and W. D. Allen, chief engineer of A. C. Lawrence. of shoes for men. women and chil- 
dren are sold coast-to-coast. In ad- 
dition, Brown employs 250 salesmen 
who call on some 20,000 retail deal- 
Imports Of Women's And Children's Leather Gloves ers throughout the United States. 
(IN PAIRS) 
1951 1952 1953 * 





’ ns ' 
Foreign Foreign Foreign I lautt | oO Stay In Lynn 
Country Quantity Value Quantity Value Quantity Value John Flautt Shoe Co will nol mows 


France 759,674 $1,834,412 497,438 $1,323,291 647,360 $1,547,848 from Lynn, Mass., to Dover, N. H., 
West Germany 179,937 340,438 155,016 314,883 197,433 375,419 as reported last week by Mayor 
Italy 161,551 270,345 169,515 311,623 = 124,931 228,893 Thomas Keenan of Dover. Instead, 
United Kingdom 64,821 141,116 43,257 109,587 52,870 124,747 
Belgium 31,243 65,500 6,845 16,918 10,926 25,169 . . ’ 
Czechoslovakia 15,981 17,430 ‘ ‘ ‘i firm has resumed operations at its 
Greece 7,802 12,251 36,666 57,228 43,030 71,531 Lynn plant as of May 28 and re- 
Switzerland 3,885 7,286 328 601 360 507 called all employes. 
Mexico 3,836 6,421 420 817 116 172 
Israel & Palestine 1,809 4,132 2,050 3,499 5 6,853 2 : 
Netherlands 513 1,749 494 1,644 7,138 some 250 workers, has been working 
Spain 852 949 2,783 4,274 25,294 on a curtailed schedule in recent 
Cotembie sae oe 78 = weeks. Reports that several Massa- 
Peru 282 669 588 3,299 . fone 
Austria 218 285 — 64 
Japan 118 172 144 79 —_ purchase of the former Lunder Shoe 
Canada 4 22 ? . ~- Corp. plant in Dover were followed 
mer ps 70 sat rer by Mayor Keenan’s disclosure. 
ungar - . as s 
tid Purchase of the Lunder plant was 
TOTAL 1,232,750 $2,704,019 915,553 $2,147,800 1,099,944 $2,413,751 announced this week by officials of 
Dan Lewis, Ine., Haverhill, Mass. 


the women’s shoe manufacturing 


Flautt, which normally employs 


chusetts firms were negotiating for 








S. A. CARLOS CASADO LTDA. 


Oldest producers of 


PARAGUAYAN QUEBRACHO EXTRACT 


Brands “Carlos Casado” — solid ordinary *““Tanextra’’—cold water soluble 





Sold exclusively in U. S., Canada, Mexico, Cuba, Central America through 


TAN-AMERICAN CORPORATION 


42 Broadway, New York 4, N. Y. 
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FULL RANGE 


Select Spring 1955 
Leather Colors 


With fall and winter styles already 
a thing of the past as far as manu- 
facturers are concerned, industry ex- 
have turned to the next 
Result is the adjacent list 
of leather footwear colors as selected 


ecutives 


season. 


for spring and summer 1955 by joint 


committees of shoe manufacturers, 
retailers and tanners. 

Official color selections in the form 
of color swatch books will be issued 
shortly to the trade by the Tanners’ 


Council. 


Workers Reject AFL 


Shoe workers employed in the 
Salem, Mo., factory of International 
Shoe Co. have rejected bargaining 
agent representation by the AFL 
Boot and Shoe Workers Union. 

Workers voted 270-65 against rep- 
resentation in an election sponsored 
by the National Labor Relations 
Board. The election marked the third 
successive year workers in the Salem 
plant have rejected affiliation with 
the union. 


Leather For Chiang 

The Foreign Operations Adminis- 
tration announced May 25 it has is- 
sued a procurement authorization to 
Nationalist China to buy $200,000 
worth of upper leather. 

The source of the leather is the 
U.S. and possessions, Canada, Latin 
America, Australia 
countries in the foreign aid program. 
Contract period is May 21 through 
Sept. 30 of this year. 


and Kuropean 





WOMEN’S 


FLIGHT BLUE (Smooth & Suede) 

ADMIRAL BLUE (Smooth & Suede) 

A new AVOCADO shade (Smooth & 
Suede } 

FLAME (Smooth) 

BASQUE RED (Smooth) 

CHERRY RED (Smooth) 

WHITE BARK (Smooth) 

PANAMA (Smooth) 

SMOKE (Smooth) 

A new CAMEL shade (Smooth) 

MAPLE (Suede) 

A new BEIGE TAN 

PINE (Smooth) 

GINGER (Smooth) 

GOLDENDALE (Smooth) 

BENEDICTINE (Smooth) 

A new HONEY shade (Smooth) 


( Smooth ) 


LEATHERS 


FROPIC TAN (Smooth) 

BROWNIE (Smooth) 

BROWN BERRY (Smooth) 

COGNAC (Smooth & Suede) 

WALNUT (Smooth) 

FTOWN BROWN (Smooth & Suede) 

MOONSTONE (Smooth & Suede ) 

\ new CHARCOAL GREY Smoo 
& Suede) 

GUNMETAL (Metallic 

SWEETHEART BLUI 

SWEETHEART PINK 
Suede) 

A new LIGHTER PINK (Smooth) 

A new LIGHTER YELLOW (Smooth) 

A new TURQUOISE BLUE (Smooth) 

WHITE (Smooth & Suede) 

BLACK (Smooth & Suede) 


Leather) 
(Smooth) 


Smooth & 


VEN’S LEATHERS 


SMOOTH LEATHERS 

SMOKE 

BAMBOO 

BUTTERNUT 

MAPLE (Formerly known as Rocky 
Tan) 

CEDAR 

LARIAT TAN 

SORREL TAN 

BRITISH TAN 

BRANDY 

CORONA BROWN 

BOURBON 

MUSTANG 

VINTAGE 

HAVANA BROWN 

BEAVER 

OX\HEAR 

A new CORDOVAN shade 

AMERICAN BURGUNDY 

A new CHARCOAL BROWN 

A new CHARCOAL BLUE 

A new CHARCOAL GREY 

WHITE 

BLACK 


GRAINED LEATHERS 

COMANCHE 

BISON BROWN 

NORSE BROWN 

A new BLACKISH BROWN shad 

MAPLE known us Rocky 
Tan) 


BLACK 


( Forme rly 


BRUSHED LEATHERS 
CAMEL 

DESERT COPPER 
PRAIRIE BROWN 
SLATE GREY 

A new CHARCOAL 

\ new ( iH ARC OAL 


WHITE 
BLACK 








Our Seal of Quality 








STORES: BOSTON, 97 SOUTH ST. 


GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
I mp roved by 


Modern Tanning Technique 
Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains — Glove Leathers — Shearlings. 


WINSLOW BROS. & SMITH COMPANY 


@ NEW YORK, 12 SPRUCE ST. @ 


CHICAGO, 173 NO. FRANKLIN ST. 
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5- GALLON 
SQUARE CAN 


Platt 


L10¢ 190] 


DRUM.TYPE CAN 


STERN CAN COMPANY, INC. 
71 LOCUST STREET, BOSTON 25, MASS. 














1 don't see what's so thrilling about 
this—do you? He kept telling her 
that leather is basic for good busi- 
ness and that better leather is made 
with Salem Oil & Grease Company's 
tannery oils because they penetrate 
properly. 











Use 
L & S Want Ads 


for 


Quick Results 








MEDICAL CRISIS 


Rand Heads Drive 
For Medical Schools 


As chairman of the Leather, Shoes 
& Leather Accessories Division of 
the National Fund for Medical Edu- 
cation, Edgar E. Rand, president of 
International Shoe Co., St. Louis, is 
currently heading an industry drive 
to combat a growing crisis in the 
nation’s 79 medical schools. Deficits 
totaling $10 million are seriously 
hampering the schools in training 
the doctors, research scientists and 
other medical personnel so badly 
needed throughout the U, S. 

Following are excerpts from an 
article by Rand: 

When 994 U. S, corporations last 
year contributed $1,367,979 to the 
support of the country’s medical 
schools, they provided an impressive 
example of the good “corporate 
citizenship” that animates American 
business today. 


The obligation within our own 
industry is more than apparent. The 
health of our employes, our stock- 
holders, our families and our com- 
munities is directly related to the 
standards of training, the amount of 
research and the number and charac- 
ter of the doctors and other medical 
personnel trained in the nation’s 79 
medical schools. 

It is timely, therefore, that the 
editors of Learner AND SHOES have 
opened their pages to me, for during 
the next few months the National 
Fund for Medical Education is con- 
ducting its campaign to secure the 
support of American business for the 
operating budgets of the country’s 
medical schools. 


There are only 79 but their total 
budgets are $110,000,000, and for 
the past few years they’ve been run- 
ning in the red some $10 million an- 
nually. Several private institutions 
could not carry on and have become 
state-supported; others are presently 
faced with the same prospect and still 
others are considering closing alto- 
gether. This, at a time when the 
services of the medical schools are 
in greater demand by industry, the 
government and our rapidly increas- 
ing population. 


If we are to have good doctors 
for our public health services and 
armed forces, our 79 medical schools 
must be supported. It just seems to 
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me that good medicine is necessary 
to all of us—both as individuals and 
as corporation heads— and that sup- 
port of the National Fund is not so 
much a matter of charity as it is 
enlightened self interest. 

As chairman of our industry com- 
mittee for this very worthwhile and 
necessary project, | urge every exec: 
utive in our business to review 
promptly the matter of a company 
contribution to the NFME. Our in- 
dustry has always been responsive to 
any cause that furthers the common 
good, and I am sure it will respond 
generously to this one. 

Contributions to the Fund are 
deductible for tax purposes. Checks 
should be made payable to the Na- 
tional Fund for Medical Education 
and may be sent to me or directly 
to the Fund’s headquarters at 2 West 
46 Street, New York 36, New York. 


Dan Lewis To Dover 


A new industry is moving from 
Haverhill, Mass., to Dover, N. H., 
where it will occupy the Lunder Shoe 
Co. plant, which was closed several 
weeks ago, idling about 250 workers. 

The heel and sole manufacturing 
firm headed by Dan Lewis of Haver- 
hill will begin operations in the Dover 
factory during June or July, it was 
announced. It will employ about 100 
workers, compared with about 70 
currently on the payroll at the com- 
pany’s Haverhill plant. Development 
of a new product may be responsible 
for increasing the number of em- 
ployes. 

When the Lunder plant became 
available, Mr. Lewis was reported to 
have decided this factory better 
suited his operation, although he had 
previously negotiated for the Dover 
Film Corp. building. 





Deaths 





Harry Silver . . . 63, shoe merchant, 
died Tuesday, June 1 at Michael Reese 
Hospital in Chicago, Ill. A nationally- 
known authority on merchandising 
men’s shoes, he had been an executive 
for the past 34 years at O’Connor & 
Goldberg, Midwest shoe chain. Sur- 
viving are his wife, Lillian; a daughter, 
Mrs. Richard Swift; and a son, Stanley. 


(Other Deaths on Page 34) 
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Boston Tournament Set 


The first foursome in this year’s 
Frank C. Donovan Memorial Golf 
Tournament will tee off at 8:30 a.m. 
Tuesday morning, June 8, at Wol- 
laston Golf Club, Wollaston, Mass.., 
according to Francis L. Shea, chair- 
man of the tournament. 

The event is sponsored annually by 
the Boston Boot and Shoe Club and 
is attended largely by members from 
the New England leather, shoe and 
allied trades. More than 200 golfers 
are expected to compete for two Me- 
morial Cups and scores of leather 
prizes to be awarded winners in three 
divisions of play shoes, leather 
and allied trades. 

Door prizes will be distributed to 
all non-golfers along with a souvenir 
booklet. The Club’s famed buffet 
luncheon will be served continuously 
from noon till evening. 


Second Walkout 


Tannery workers at Creese and 
Cook Leather Co. in Danvers staged 
a second walkout this week within 
three hours after returning to work 
following a week-long strike. 

Some 125  worker-members of 
Local 21, International Fur and 
Leather Workers Union, walked off 
the job again after the company 
refused to take back one of the 
strikers. Workers were scheduled to 
meet this week at union headquar- 
ters in Peabody to discuss terms for 
a return to work. 

Richard B. O’Keefe, the union’s 
business agent, said he would seek 
reinstatement for the worker through 
arbitration. However, plant super- 
intendent Selden McKown said the 
company’s contract with the union 
bans strikes and calls for hearings 
on discharged employes. 


w 


Dedicate New Plant 


Townspeople of Slater, Mo., re- 
cently celebrated the dedication of a 
new $100,000 shoe plant which will 
eventually employ some 340 local 
shoe workers. 

The plant was turned over to Town 
& Country Shoes after local citizens 
and officials had contributed thou- 
sands of dollars toward its erection. 
William Mathieson, vice president of 
the shoe firm, said initial employ- 
ment is 99 persons. 
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MILITARY BUYING 





Invitations 


Men’s Shoes. The New York 
Quartermaster Purchasing Agency 
has issued Invitation No. 541, cover- 
ing bids on 60,660 pairs men’s low 
quarter tan leather shoes. Delivery 
from Sept.-Nov., 1954, to the Army. 
g in New York at 10.00 a.m., 
June 18. 


Openin 


Men’s Shoes. The New York 
Quartermaster Purchasing Agency 
has issued request for proposals 
under Invitation NEG-63, covering 
30,336 pairs men’s low quarter tan 
leather shoes (regular tariff sizes). 
Award to be made to small business 
concerns. Proposals received until 
June 22. Delivery Sept.-Nov., 1954, 


to Army. 


Bids 


Combat Boots. R. P. Hazzard 
Co., Augusta, Me., was low bidder 
under Inv. No. 489, which opened at 
the N. Y. OM. and which called for 
9,720 prs. Boots, combat, men’s 
leather, black. Hazzard quoted a unit 
price of $6.30 per pr. net. 


Awards 


Men’s Service Shoes, Endicott- 
Johnson Corp. of Endicott, N. Y., 
has been awarded contract by the 
New York Quartermaster Purchasing 
Agency under Invitation No, 481, 
covering 224,293 pairs men’s service 
shoes, high, russet, leather, upper 
capped toe, k.-J.’s bid was $4.64 per 
pair with total dollar value of 
$1.040.719.52. Procurement for the 
Army. 


Leather Gloves. The Killington 
Mfg. Co., 90 Merchants Row, Rut- 
land. Vt.. was awarded Inv. No. 
999C. issued by the Marine Corps 
Clothing Depot, 1100 South Broad 
St.. Philadelphia, Pa., for 35,000 prs. 
Gloves, leather, lined. The dollar 
volume involved was $63,975.00. 


Men’s Shoes. J. F. Meklwain 
Shoe Co., Nashua, N. H., was 
awarded Inv. No. 420, issued by the 
N. Y. QM., which called for 44,485 
prs. shoes leather, black men’s 
oxford. Total dollar volume involved 


was $237,976.56. 
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Ileel Pads 
Boxtoes 


You will save 35% cementing time 
Schaefer Cementers completely and 
uniformly latex die-cut pieces of 
leather, cloth, faille, leatherette, fibre 
and paper. 

ASK FOR 10 DAY FREE TRIAL OFFER 


SCHAEFER MACHINE COMPANY, INC. 


69 Carbon Street, Bridgeport, Connecticut 


Tel.: Bridgeport 68-2250; New York City 
LExington 2-2010; Boston ARlington 5-8096 


AGENTS IN PRINCIPAL CITIES 





ORMOND 


Roller-Non Roller 


Steel or Brass Base 
Gracetul lines Smooth metal work 


Fine finishes Formed tongues 


Gilt Bronze 
Nickel « Gunmetal « Colors 
Representat 








H. SWOBODA & SON, Inc. 


1027 N. Bodine St. Phila., Pa. 
Base Ball and Whip Leather Mfrs 


SW OTAN 


GARMENT HORSE 
WORK GLOVE HORSE 
(Grain and Splits) 
SPORTING GOODS LEATHER 


SPECIALTIES 
RETAN SOLE LEATHER 














SOLE LEATHERS 


LEATHER MARKET REPORT 





Billings Increase Sharply 
New Orders Hold Off 


Upper Leather Coloring Specifications Plentiful 
But Shoe Manufacturers Slow On Forward Buying 


In New York, trading is quiet as 
far as new business is concerned as 
production on fall and winter shoes 
has not started in any general way. 


Sole Leather Tanners report 
moderate week. New orders slower 
but backlogs still of fair size. 

Best light bends again bring up to 


There are re-orders for current pro- about 70c. with much still owed at 
duction but little in the way of new a few cents less. Between 58-60c 
asked for best 8-9 iron leather. Again 

Most tannages of elk large spread 9-10 iron bends find business slow 
were at 38c before hides went up at 53c and down. When offered at 
then they went to 40-42c—and now 5le and down, some sales made. 
38-40c is about what is heard. Of About 47¢ and down usual price ob- 
course, before the hides went up in tainable for over 10 irons. 
late April some tanners were really Sole leather tanners of Philadel- 
selling at 36c for large spread elk. 
Kips and extremes have held un- 
changed. 

Sole leather, both bends and offal, 
slow as buyers have bought their re- 
quirements and now are standing by. 
The 9/10 iron tannery run bends 
still sell at 52c and 10 iron and up 
at 47-49¢. Light weight tannery run 
bends move up to 68c as to weight 
with specials up to 7le. 

Bellies firm and well sold up at 2& 
with some tanners getting 29¢ and 
even some say they are getting 30c. 
Double rough shoulders not moving 
but prices seem to be still 45c to 50c 
as to weight for the volume run of 
shoulders, 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Etc. 


OUTSOLES 


MEN'S + WOMEN'S - BOY'S 
MISSES’ - CHILOREN'S 
IN ALL GRADES AND WEIGHTS 


business. 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


phia say factory bends moving fairly 
well. Not much activity in findings. 
Heads and bellies also moving fairly 
well. Prices unchanged for the most 
part. #1 findings run at 58e Factory 
bends 52c a tannery run. #1 bellies 
29c light and medium, 27c heavy. 
Heads quoted at 17e. 








' 
! \ UV 


! 
ORK - BOSTON 


Sole Leather Offal has mixed 
Some dealers report good 
Prices 


week. 
business, 
generally unchanged. 

A strengthening hide market prob- 
ably contributed to tanners backbone 
as offers for bellies of less than a 
27-29¢ basis were turned down cold. 


SPECIALISTS in SPLITS 


others complain. 


SUEDE LININGS 
SOLE & GUSSET 





Prices and Trends of Leather 


ooo KIND OF LEATHER THIS MONTH YEAR 1953 
—e WEEK AGO AGO HIGH 
SHANKS ee haan ae oo 
BELLIES 
DEERSKINS 95-1.20 
MOCCASIN COWHIDE 80-1.03 
85-1.10 


75-90 
80-96 
60-64 


GLOVE LEATHERS 





85-1.15 
75-99 
75-1.10 


67-1.06 
59-1.00 
70-1,10 
55-90 
45-90 


CALF (Men’s HM) 67-1.06 


CALF (Women’s) 59-1.00 
CALF SUEDE 75-1.15 
KID (Black Glazed) 55-90 75-90 
KID SUEDE 45-90 80-96 
PATENT (Extreme) 50-60 50-60 54-59 
SHEEP (Russet Linings) 15-23 15-23 18-32 18-32 
KIPS (Combination) 48-52 48-52 58-62 64-68 
EXTREMES (Combination) 45-49 45-49 52-56 56-59 
WORK ELK (Corrected) 34-38 34-38 38-42 38-45 
SOLE (Light Bends) 64-68 64-68 68-72 68-72 
BELLIES 27-29 27-29 27-29 26-29 
SHOULDERS (Dble. Rgh.) 44-48 44-48 52-56 51-56 
SPLITS (Lt. Suede) 32-40 32-38 33-39 35-39 
SPLITS (Finished Linings) 17-22 17-21 18-22 24-26 
WELTING (% x %) 7- 7% 7- 7% 8 8 
LIGHT NATIVE COWS 16'%,-17 16 20 20, 

All prices quoted are the range on best selection of standard tannages using quality 
rawetock, 


A.L.GEBHARDT CO. 


PHONE DALY 
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In some instances, up to 30c was 
asked and actually obtained. Single 
shoulders hold well to the 37-39c 
level of last week. Find getting a 
wanted 40c not easy. Double rough 
shoulders moved in quiet manner 
at 44-46c, TR basis. Best clear lights 
brought up to about 50c in one sale 
for waist belts. A few carloads of 
heads have moved lately at 17c. 
Hind shanks quoted at 23c and down: 
fore shanks at 20c and down. 


Calf sales only fair as raw skin 
prices inch upward. Shoe manufac- 
turers usually covered well at old 
prices, regard new asking prices as 
out of line. Tanners, on other hand, 
owe much leather, have deliveries as 
immediate problem. 

Best men’s tannages bring up to 
about $1.05 for heavier weights. 
Lighter weights not easy to move 
even at concessions. Aniline finish 
brings the usual premium. 

Women’s weight calf quoted at 
about $1.00 and down for best tan- 
nages and small skin leather. Regu- 
lar skins bring up to about 95e. 
Premiums of 4-5c asked for aniline 
and metallic finishes. Heavy suede 
in fair demand. Light suede slow. 

Sheep Leathers enjoy good de- 
mand. Filling large orders placed 
during last few weeks keeps most 
busy. Prices generally firm to strong. 

Boot lining russets continue at 25c 
and down with best sales made at 
20-23c. Shoe lining russets quoted 
at 23c-and down with 14-18 leather 
in very strong demand and leather 
in the 18-23c range owed in fair 
quantity. Colored vegetable linings 
owed at 26c and down. Chrome lin- 
ings active at 28c and down, slower 
when 30c is asked. 


Side Leather sales slow, but 
large footage shipments the rule and 
billings for June promise well. Spec- 
ifications coming in by mail and 
telegram with requests for quick 
shipments. Somebody is bound to 
be disappointed. Firming hide mar- 
ket keeps quotations several cents 
above what shoe manufacturers want 
to pay for forward purchases. 

Kips very firm with combination 
leather bringing 53c and down for 
heavy stock. About 50c and down 
asked for heavy extremes. Large 
leather moves at about 40c and down, 
finds 42c and down difficult to get. 
Plenty of light leather from 28c 
down. 

Good heavy chrome kips firm at 
50c and down for best. Heavy ex- 
tremes unchanged at about 46c¢ and 
down. Heavy large leather brings 
We and down. Light leather several 


cents less. 
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Split Leathers more active. 
Prices firming but still less than sat- 
isfactory on an average. Only best 
tannages and_ those expertly mer- 
chandised bring top prices. 

Finished lining splits move at 18- 
20-22c but bulk of business done at 
an unsatisfactory 14-l6c level. Suede 
linings bring up to about 26c for very 
best, several cents less for run of the 
mill. Non slips quoted at 23c and 
down, usually sell at 20e and down. 

Better call for outside suedes with 
lights quoted at wide variety of 
prices from about 40c down. Top 
tannage heavy suede quoted at 44 
and down. 

Sole splits moved moderately at 
unchanged prices. Top  tannages 
quote approximately as follows: 4-5 
ounces at 28-26-24c; 5-6 ounces at 
32-30-28¢: 6-7 ounces at 40-38-26c. 


Kid leathers improved. Phila- 
delphia tanners were satisfied with 
the way business is moving, as far 
as black suede is concerned. The 
demand is good and as time goes 
on, volume of business is definitely 
increasing. The sales are mainly 
centered around the middle—upper 
middle grades. 

Tanners have in many instances 
raised prices a cent or two and are 
getting their asking prices. Highest 
price among those increased was in 
the 80's, 

Top grade suede, which has been 
90c for many months, remains at 
this figure. Black glazed appears to 
be moving fairly well. Linings going 
along in a satisfactory way. Nothing 
much reported on slipper, crushed 
or satin mats. 

Rawskins are higher, and no signs 
of prices going anywhere but up. 


Average Kid Leather Prices 
Suede 32c-90c 

Crushed 35c-75c 

Slipper 25c-60¢ 

Glazed 25c-$1.00 

Linings 25c-55e 

Satin Mats 69c-98c 


Belting leather perks up. Bend 
butts selling fairly well—#2 at 96 
light, 88¢ medium and 83e heavy. 
#3 89c light, Ble medium and 76 
heavy. Shoulders are not moving 
well, but prices remain at 49c¢ for 
#1 and 47c for #2. 

Curriers find business moving 
along fairly well. Prices remain 
same but tanners get them fairly 
easily. Curriers looking ahead to 
the vacation period which is tradi- 
tionally the last week in June and 
first week of July, and are buying 
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accordingly. Otherwise, in view of in a firm position with a fair amount 
the current volume of business, they of competition among the available 
would buy in more quantity. productions. 
Work glove splits of LM weight 

Glove leathers lag. Business not quotably unchanged for good tan- 
expected to get under way until after nages at l4e for No. 1 grade, 13c 
the Fourth of July. Garment manu- for No. 2 grade and 12c¢ for No. 
facturers marking time and arguing grade. M weight remained around 
price, l5e for No. 1 grade, 14 for No. 

Glove manufacturers buying from grade and 13c for No. 3 grade. 
hand to mouth. Prices remain firm. 
Some Mochas offered at about $1.50 


; , “i ings 
per foot for a table run. Light call leather reported at 31-33c and down 
for high color suedes at 80c and 


and grain finish at 34-36c and down 

{ . 

go as to tannages. Some lower grad 
Men’s suedes, domestic type, 


suede moved at 28c. 
quoted from  36« down. Demand 
poor, Domestic grains Pigtexed sell- held 
’ 


Garment generally dull. Book. 
of suede sheepskin garment 


Horse hide garment leather still 
at 36-38c and down with not 
much offered under these levels at 
present. Sales of good tannage cow- 
hide garment leather reported at 
steady prices ranging 31-32c. 


ing at 25c¢ down to 18, 

Iranians quoted from 26c down. 
The top and bottom grades move 
well, No excitement in cabrettas o1 
pigskins. 

Garment manufacturers holding Bag, Case & Strap sluggish. 
out for price. Men’s suede leather New business was rather slow de- 
quoted at about 30 and buyers ideas veloping. 
not over 28c, Ladies’ suedes bring Case leather still held around 41- 
a little better price but there is no 12c for 2-2'4 ounce and 43-44c for 
business to amount to anything. 53-34% ounce. Grade A russet strap 

leather was quoted at 50c for 4/5 

Work gloves resume. Buyers — ounce, 52c for 5/6 ounce, 54e for 
still quality conscious and showed a 6/7 ounce, 56c for 7/8 ounce, 58c 
decided preference for top lines. for 8/9 ounce, Ole for 9/10 ounce 
Nevertheless, the market continued and 64c for 10/11 ounce. Grade B 


for producing... 


# BETTER LEATHERS 
y MORE ECONOMICALLY 





EXTRACTS 
PANCREATIC BATES ® FILLERS 
SOLE LEATHER FINISHES 
TANNER'S SUGAR e TANNER’S LIME 


CHEMICALS 


Vv 
We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 


COUDERSPORT, PENNA. 
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was around 4c less and Grade C 
about Se less. Colors bring 3c more 
in aniline finish and glazed com- 
mands 2c above russet prices. 


Tanning Materials 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp'’t, bag $72.00 
Wattle Bark, ton ... ‘Fair Average’’ $98.00 
vryre ‘‘Merchantable’’ $94.00 
Sumac, 28% leaf ees .$120.00 
Ground . + 00 oe ne 
Myrobalans, J. 1's Bombay , eee 
. Paleees popaes oe ee 
Genuines 4 $48.00 
Crushed 42-44% ‘ . +. -$62.50 
Valonia Cups, 30 32 % guaranteed .....$49.00 
Valonia Beards, 40-42% guaranteed ... .$65.00 
Mangrove Bark, Ecuadorian ..........$53.00 
Mangrove Bark, Colombian e+e $59.00 
Mangrove Bark, 38% E. African ......$69.00 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 

25% tannin), f.o.b. plant 

Tank cars pwviee iret | 

Barrels, 6.1. . 206 ‘ svene .. 5.30 

Barrels, 1.c.1 ° ee -. && 
Chestnut Extract, Powdered (basis 

60% tannin), f.0.b. plant 

nn Ob eo eccheubes eee eo | 

| ae ae er rere 12.00 
Cutch, solid Borneo, "55% tannin ...... .08% 
Hemlock Extract, 25% tannin, tk 

f.o.b. works sab anee vivant 

bbis. c.l ‘ “* 

Oak bark extract, 25% tannin, Ib 
bbis. 64%-6%, tks. 
Quebracho Extract: 

Solid, ord., basis 63% tannin, c.l. .11 31/64 

Solid clar., basis 64% tannin, c.! 12 3/16 
Wattle extract, solid, c.l., East African 

60% tannin ; 10 
Wattle extract, solid, c.l., South ‘African 

60% tannin a F 10 
Powdered super spruce, bags, c.l 

65%; Le.l : ’ oe vane 
comer extract, tks. : 'f.0.b. wks. ... Tae, 
Myrobalan extract, solid, 55% tannin. .07% 
Myrobalan extract, powdered, 60% tan- 

nin paposeeeees cas one 
Valonia extract, powdered, 63% tannin .09% 
Quebracho Extract, Powdered, Swedish 

spray dried, 76-78% tannin .... 16% 
Wattle Extract, Powdered, Swedish, 

73% tannin ‘ debeosece olen 
Powdered Spruce, spray dried, Swedish 04 
Myrobalan, Swedish, Powdered 68-70% .11% 
Oakwood, Swedish, solid, 60-62% . 11% 
Oakwood, Swedish, powdered, 64 66% .12 
Larehbark, Swedish, solid, 54-56% -- »11% 
Larchbark, powdered, Swedish spray- 

dried, 58-60% .... babe eet Se 12% 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal P 90 
Cod, sulphonated, pure 25% £4mois- 
ture 13 

Cod, sulphonated, 25% added mineral 
ae 11} 


Cod, sulphonated, 50% added mineral 
° 1 


Castor oil, No. 1 C.P. drs 
Sulphonated castor oil, 75% 
Linseed oil, tks., f.o.b. Minn 
drums 
Neatsfoot, 20° C.T 
Neatsfoot, 30° C.T 
Neatsfoot, prime drums, c.1., 
f.o.b. Chicago ° 
Le.) f.o.b. Chie ago 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal 
Waterless Moellon ssa0 eos 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture 
Common degras 
Neutral degras 
Sulphonated Tallow, 
Sulphonated Tallow, 
Sponging compound 
Split Oil 
Sulphonated sperm, 25%. moisture 
Petroleum Oils, 200 seconds visc., tks., 
f.o.b ‘ 
Petroleum Olls, 150 seconds visc., tks., 
-* Ge ° ° ° . 
Petroleum Olls, 100 seconds visc., tks., 
0.b . ee , 


*Imported Extracts are plus duty 
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HIDES AND SKINS MARKET REPORT 





Steady Buying, Better Hides 
Keep Market On Strong Side 


Packer Hides Advance Another Half Cent, 
Pull Most Of Market Along With Them 


Packer hides advance. Addi- 
tional sales of big packer hides con- 
firmed at steady to oc higher prices 
which tended to clean up remaining 
odd lots including less desirable back 
salting hides. Disposal of the accum- 
ulations tended to place the market 
in a much better position and most 
big packers reported well sold up. 

Buyers participating included do- 
mestic tanners as well as large tan- 
ning shoe manufacturers and dealer- 
exporters. Domestic upper and sole 
leather tanners were fairly liberal 
buyers at recently established levels 
and resulted in a cleanup of most 
available supplies. 

With market advancing, sales in- 
cluded 25,000 June hides including 
extra light native steers at 18'Mc, 
heavies at 12c, Rivers at 12'%4c, St. 
Paul butts at 1le, Colorados at 1OMe. 
light cows at l6loc, Rivers at 17e. 
Buying mostly by dealers. 

As the week opened, some specu- 
lative interest appeared and while 
tanners were slow to raise their ideas, 
dealers as well as some export outlets 
were showing interest in late May- 
early June takeoff hides at the going 
prices. One big packer, reported to 
be in best sold-up position of any of 
the big four killers, offered some 
straight June salting hides at mid- 
week but did not name any definite 
asking prices. It was expected this 
seller would capitalize on bids at 
higher prices for better quality June 
hides. 

Another factor contributing — to 
packers’ firmer attitude was the 
lighter kill this week due to the Me- 
morial Day holiday. While the kill 
was heavy in May and estimated to 
have reached a new high of 1,500,000 
under Federal inspection for that 
month, prospects pointed to a smaller 
kill in June as unsatisfactory prices 
for beef reduced cattle prices and 
shippers show a tendency to withhold 
shipments. 


Independents active. A Wiscon- 
sin packer sold a car of light native 


cows at l6c. One of the lowa packers 
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sold 4,300 light native steers at 14¢ 
for March-April and 14¥oc for May 
takeoff. While some considered the 
light cow price as steady, light native 
steers were regarded as a half cent 
higher. 

Bids a half cent up indicated on 
certain selections but most independ. 
ents cautious about selling until the 
market became more definitely estab- 
lished. New York killers also were 
inclined to mark time and slow to 
offer out their hides due to being 
well sold up. Last reported sale in- 
volved 900 May heavy native steers 
at 12c. 

Small packers set tight. Firme: 
undertone in big packer hides this 
week sellers to hold 
firmly to their price ideas. As a re- 
sult, efforts to buy lighter hides such 
as southwestern 40-42 Ib. avg. under 


141%-15¢ and |4e for 43 lb. avg. were 


caused most 


unsuccessful and last reported traa 
ing at these levels, flat fob. shipping 
points, 
Midwestern 
averaging 48-50 lbs. held up to I 


small packer hides 
in various selling quarters as against 
scattered trading reported in_ the 
range of 13-1L31loe selected fob, Some 
50-52 |b. avg. held at 
13 loc, accept 
business in a trading range of 12!. 


allweights 
sellers declining to 
3c selected fob. shipping points, de 
pending upon quality, ete 

Heavier stock averaging 54-56 Ibs 
last sold at Ll'oc and 56-58 Ib. avg. 
at lle selected fob., but more wanted 
at these prices while sellers asked a 
half cent more. Small packer bulls 
remained around 8'4-9e fob. for 
about 85 lb. avg. lots. 


Country hides do well. Good 
mixed lots of country allweights aver 
aging 48-52 lbs. including renderers 
salable this week at 8loc and straight 
carload lots of similar avg. weight 
locker-butcher hides at % flat 
trimmed fob. moderate to low freigit 
Sellers hesitant about a 
further at these 
levels in view of a firmer undertone 


points, 
cepting business 
in surrounding markets and quite a 
few dealers at country points asked 
more money, 

Lighter hides sought for 
12-46 lb. avg. stock having some call 
up to l0e but not 
Glue hides in carlots ranged 7-7 


export 


available. 
1 


many 


nf 





HIDE FUTURES 


Close 
June 3 


July 
October 
January 
April 
July 
October 


15.69B 
16.35B 
16.95T 
17.25B 
17.50B 
17.75B 
Total Sales: 


High Low Net 
for Week for Week 
15.65 Ol 


Close 
May 27 
15.70B 
16.35T 
16.96T 
17.25B 17.50 
17.50B 17.65 
17.75B 

139 Lots 


Change 
15.90 
16.30 
16.90 01 
17.35 


16.55 
17.20 


17.65 








HIDE AND SKIN QUOTATIONS 


Heavy native steers 

Light native steers 

Ex. light native steers 

Heavy native cows 

Light native cows 

Heavy Texas steers 

Butt branded steers 

Light Texas steers 

Ex. light Texas stcers 

Colorado steers 

Branded cows 

Native Bulls 

Branded Bulls 

Packer calfskins 

Packer kipskins 
NOTE 


remaining goods and services have been removed from price controls. 


Present 
aes 
14-14, 

17", 
1314-141 
a 648K 

101 

10'% 

12 

131/ 

10B 
12'%-13 
10 
9 


45-481, 
2714-32, 


Price ceilings have now been completely ended by the government, All 


Week Ago Month Ago Year Ago 


1! “11% 12'%-13 16 16', 
14 15 -15'4 18',-19 
17 -17! 22 
1314-14 1414- 19 
-16 16 - 20 
10 14! 
10 14 
12 -12'4.N 16! 
14',-15N . 19! 
91 13! 
12 -13 2-13 7 “17! 
10',-11 11 12! 
9'1,.10 10 IY 
45 47', 47 45 5 65 
28 -32! 26 -27 45-42 


All regulations 


winding up controls require that applicable records be held until April 30, 1955. 
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and country bulls 5'%-6c fob. ship- 
ping points, 


Calf and kip steady, One big 
packer sold May production calf 
comprised of 1,800 St. Paul all 
weights at 47¥%c and 1,100 River 
all weights at 45c. Another big 
packer realized a premium on sale 
of St. Paul heavy calf alone, moving 
53,000 at 48 Voc. 

Following trading involving 1,200 
St. Paul kip at 32¥c, 1,000 over- 
weights from the same point sold at 
30c, Last sales of kip and over- 
weights from river points were at 
40c., 

Another packer sold 2,000 Nash- 
ville (premium point) kip at 42 
or 2%oc over previously 
sale. Meanwhile, southwestern kip 
and overweights offered at 27-27'« 
were slow to sell. 

Packer 
$1.85 and large hairless at 85c, last 
paid, Small packer skins showing 
firmer undertone at 33-34c for good 
northern allweight calf and 20-22c., 
as to sections, for kip in carload lots. 


reported 


regular slunks remain at 


Country skins in carlots ranged 22 


23c and kip at 14-15e. 


Horsehides firm. Although buy- 
ers not too keenly interested in new 
offerings at last paid levels, avail- 
able supplies of better quality good 
northern slaughterer horse hides still 
rather limited. 

Most purchases involved regular 
lots at $9,50-9.75 trimmed and at 
$10,50-10.75 untrimmed fob. ship 
ping points, Best productions gen- 
erally held at higher figures. At the 
same desirable quality 
hides were rather difficult to sell even 
at slightly lower prices. 

Cut stock 
latest business in 
fronts at $6,25-6.50, 
butts, 22” 


time, less 


moved spasmodicall 


good northern 
Good quality 


and up, held at $4,00-4,25, 


Production of shearlings shows 
a tendency to drop off on the No. 
3s and run more to No, 2s and No. 
ls, which is seasonal. Supplies fairly 
liberal for the demand of late and 
most big packer No. Is selling at 
$1.55 although occasionally a choice 
lot has brought a premium here and 
there such as $1.60-1.65. The No. 
2s range $1.20-1.25 and No. 3s last 
brought Oc. 

Packer genuine spring lamb pelts 
continue at $3,00-3.25 per ewt. live- 
weight basis for good westerns. Some 
southeasterns offered out of the Ken 
tucky-Tenenssee area at $3.00 pet 
owt, liveweight basis were slow to 
sell, buyers’ about a half 
dollar less as quality was not on 4 


ideas 


26 


wool 
dry pelis were nominally quoted un- 
changed at last reported paid prices 
of 27-26« 

Winter pickled skins being cleaned 
up around $9.25-$9.50 per dozen for 
lambs and from $10.00 to $11.00 for 
selected lots of sheep. 


par with the westerns, Full 


Some addi- 
tional business in genuine 
spring lambs at $12.00, 


clear 


Dry sheepskins tight. Some 
Kanos sold at 55c, basis primes. 
However, most selling quarters have 
been receiving no offerings of Ni- 
gerians from their shippers due to 
the fact that prices bid here are 
considerably under what they (ship- 
pers) are realizing in Europe. 

Brazil cabrettas firm with relatively 
few offerings. wurope sitll an active 
buyer of regulars and at prices above 
the ideas of buyers here. Specials 
available at $16.00 but little interest 
noted, 

Other varieties of hair sheepskins 
difficult to quote as very few sales 
can be confirmed. 


Wool 


due to price differences of buyers 


sheepskins generally slow 


Some quiet trading in 
Argentine descriptions but quantities 
moved are very small. 


and sellers. 


Australian wool sheepskin markets 
unchanged with latest reports from 
the Melbourne market that prices 
were par to one penny dearer and 
at Sydney. 47,000 offered and ruled 
par to one penny and at times two 
pence lower with general competi- 
lion, at the auctions. 


Pickled skins draggy. New Zea- 
land skins moving in a limited way. 
Buyers taking spot lots in preference 
to offerings for shipment. 

On a tender of “Wallacetown” 
skins, 3,000 dozen lambs brought 
86/2% shillings and 1,000 dozen 
sheep 124/2 shillings. Other sales 
include “CFM” lambs at 86 shillings. 
“HBMC” lambs at 70 shillings. 
“Islington” lambs at 73. shillings. 
“Longburn” lambs at 83_ shillings. 
“Wallis Gore” lambs at 85 shillings. 
“WME” lambs at 76 shillings, “Wain- 
gawa” lambs at 70. shillings and 
“Canterbury” lambs at 69 shillings. 


‘ 
‘ 
‘ 


Iranian pickled sheepskins moving 
with spot sales reported of 3,000 doz. 
at from $10-13, depending upon 
quality, weights and size. Domestic 
market nominally unchanged. 


Reptiles mark time. Brazil back 
cut tejus well cleaned up and avail- 
able supplies far below ‘expectations 
Some interest in giboias 
and some spot lots sold at 30c¢ fob. 
and that bid for more but holders 


this season 


generally ask 35c fob. 
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Conflicting reports from India re- 
garding wet salted back cut Agra 
and Bengal lizards. While reports of 
Agras selling at 2lc for 9 inches up, 
averaging 10 inches and 28c for 10 
inches up, averaging 11 inches, 
80/20 selections, higher bids refused 
by other shippers with reports that 
London paid 24d. for belly cut 9 
inches up, averaging 10 inches Agras. 

Bengals the same with some ship- 
pers having ideas of 80c¢ for 10 inches 
up, averaging 11 inches and $1.00 
for 11 inches up, averaging 12 inches, 
80/20 selection and containing 75% 
heads and tails with Europe said to 
have paid 72c for 11 inches alone 
belly cuts and higher for the larger 
sizes. 


Brazil ‘jacks’ firmer and sales 
reported at 56c fob., basis importers. 
Unconfirmed reports of sales at 58c 
fob., but shippers have advanced 
their ideas, naming up to 60c fob. on 
limited offerings. 

At 70c c&f., there is a good interest 
for New Zealands and when shippers 
are ready to accept this basis, trading 
results. However, most sellers have 
higher views. Trading restricted in 


Siams. 


Pigskins liven up. Black peec- 
caries on spot that were salable from 
$1.00-1.15, basis manufacturers, were 
cleared. However. following sales for 
shipment at $1.00 fob., sellers stated 
that they 
least $1.20, basis manufacturers and 


would have to obtain at 


even more. 

Late sales Manaos and Jura grey 
peccaries on spot at $2.15-2.20, basis 
manufacturers. Para grey peccaries 
sold for shipment at $1.70 fob. and 
blacks at $1.00 fob., basis importers. 
No call for wet salted capivaras or 
dry Chaco carpinchos. 


Goatskins spasmodic at best. 
Tanners show little interest except for 
needs as markets at origin hold firm. 
In general, India and Pakistan skins 
find some business, Africans, Mochas 
and Latin Americans lie fallow. 

Group 4 Amritsars, 1200 Ibs. 
bring $9.50-$10.50 per dozen, c&f. 
Regulars at $9.50 although some sell- 
ers ask for $10.00. Southern India 
goatskins bring up to $10.50. for 
1.70/1.80 |b. skins. 

Mochas firm but slack. held at 
$11.50 for genuine 115 |b. Baties. 
Last business Batie types at $9.50 for 
30/50/20, 115/120 Ibs. Shade dried 
Mombasas sold at $10.60 for 40/40 
20, 114/118 Ib. skins. Nigerians 
held at $1.10-$1.12 per Ib. c&f. for 
Red Kanos primes. 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tannin 4 Extracts 


- MANGROVE 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E| 
Get: Bros. & Company, San Francisco, Calif.; New York City 

















BACK ISSUES 


OF 


LEATHER AND SHOES 


NOW ON MICROFILM 


Today you can have a permanent record of 
Valuable articles 
provocative editorials 
induetry news 


All at nominal cost 


Write 


LEATHER AND SHOES 


300 West Adams St. Chicago 6, Il. 








WHEN 


YOU 


BUY 


TANNERS' 


CORN SUGARS 


CORN SYRUP 
CORN STARCH 


LACTIC ACID 


REMEMBER 


CLINTON FOODS INC. 


CORN PROCESSING DIVISION 


CLINTON, IOWA 
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PEOPLE 


About industry personalities coast to coast 





© Joseph J. Gill has resigned as pres- 
ident of Richard Young Co., Boston 
tanner, after holding the position with 
the kangaroo and side leather tanning 
firm since 1947, Richard Young has 
been elected to succeed him as presi- 
dent. Gill joined the firm in 1919. 
He has not announced his plans for 
the future. 


® Al Izenberg is new superintendent 
at Grace Shoe Co. in Lowell, Mass. 


@ Jack Kelley is now superintendent 
at Auerbach Shoe Co. in Norway, Me. 
He was formerly associated with Fed- 
eral Shoe Co. 


® Max Weinstock has been named 


general superintendent of Jay Shoe 


Mass, He 


Mfg. Co. in Cambridge, 
succeeds Ernest. Balle. Weinstock 
was previously with the former Lun 
der Shoe Corp. in Dover, N. H. 


Maurice Wit recently resigned as vice 


president and general manager of Jay 


Shoe. 


® Frank J. Schell, supervisor of 
shoes for Sears, Roebuck and Co., Chi- 
cago, has announced the following re- 
alignment of buying duties in his de- 
partment due to the recent resignation 
of C. B. Conn. S. H. McDaniel takes 
over as buyer of dressy flats in addition 
to women’s dress and arch-type shoes. 
C. R. Maxson, buyer of women’s cas- 
uals, will also buy girls’ sport shoes. 
Gerald Anderson, who recently 
joined Sears’ buying staff, has been 
appointed assistant to Maxson. 


® Allen Towse has joined Bentley 
Shoe Corp. of Webster, Mass., as su- 
perintendent. ‘Towse was formerly 
general superintendent of Town & 
Country Shoes, Inc. Bentley is afhili- 
ated with Desco Shoe Corp. of Long 
Island City, N. Y. 


® Edward M. M. Warburg, serv- 
ing his third year as general chairman 
of the United Jewish Appeal, will be 
guest speaker at the annual dinner of 
the Shoe Division of the United Jewish 
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COMPOSITION BLOCKS & PADS | 


BLOND OR BLACK) 


and NEW ERA SUPER WEAR BLOCKS © 


(BLACK ONLY) 


INDEPENDENT and NEW ERA DIES 


Cutting * Perforating * Embossing * Marking 
BEVERLY DIES too! 


No Better Combination to Show the Way to 
Longer Block Wear and Fewer Die Troubles 


The Perfect Self Healing Blocks & Pads 
Any Desired Size in Black or Blonde 


Try One —_ Today 
a 
BE CONVINCED! 


NEW ERA DIE CO. Red Lion 


INDEPENDENT DIE AND SUPPLY CO. 


La Salle neor Jeflerson, St. Lovis 4. Mo.. Phone: Grand 2143 


Associate 
York County, Penna 
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Appeal of Greater New York to be 
held Thursday evening, June 17, at the 
Hotel Roosevelt in New York. Ed 
Farian will be honored as “Shoe Man 
of the Year” at the affair. 


© Peter Birckhead has been ap- 
pointed New York sales agent for Al- 
bert Trostel & Sons Co., Milwaukee 
tanner. Birckhead’s offices will be lo- 
cated at 118-66 Metropolitan Ave., 
Kew Gardens, Long Island. 


® William H. St. Thomas has been 
elected president of the Luggage and 
Leather Goods Manufacturers of 
America. Regional vice presidents 
elected at the Association’s annual 
convention in Atlantic City, N. J., 
are: Dana B. Collings, East; Murray 
J. Brenner, Midwest; Emmett H. 
Heitler, Pacific Coast; and Robert 
A. Totty, South. David Kilik was 


elected treasurer. 


® George Manis has taken over the 
duties of superintendent at Bee Bee 
Shoe Co., Manchester, N. H. He 
succeeds Frank Mees. 


® Donald Monroe, formerly super- 
intendent at Henel Shoe Co, of Farm- 
ington, N. |H., has taken over duties as 
superintendent with Connors-Hoffman 
Shoe Co. 


® Edward Berman has been elected 
vice president and secretary of Hand 
Maid Footwear, Inc., New York wom- 
en’s shoe manufacturer. Seymour 
Troy is president and treasurer. 





Jingles In Jest 





Shoemaker’s Lament 


News item: “It is estimated that 
time spent in leisure activities such 
as porch sitting, beach bathing, 
etc., saves considerable wear and 


” 


tear on shoes... 


Curses on thee, little man, 

Bearfoot schmo with cheek of 
tan, 

Lolling on the 
Florida 

While my business gets 
horrider. 

Don’t you realize I lose 

Profits when you don’t wear 
shoes? 

And ‘no profits’ puts the 
whammy 


On MY OWN trip to Miami. 


beach in 
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oli 


Preserve the Beauty of- 
the ‘Tse Contour — 


Shoe manufacturers rely on “Celastic” to reproduce 
the fine toe character of the last and to provide 


wrinkle-free toe comfort for the life of the shoe. 


UNITED SHOE MACHINERY CORPORATION +» BOSTON, MASSACHUSETTS 








News Quicks 


About industry happenings coast to coast 





Georgia 
© O. & B. Shoe Co., Atlanta sho 
wholesaler, has moved from 176 Trin 
ity Ave, 
Pryor St., S.W 


to larger quarters at 206 


Ilinois 
® Goldblatt Bros., Inc., Chicago 
department store, is reported to hav 
sold its wholly owned subsidiary, Ace 
Department Store, located at 63rd and 


Halsted Streets in Chicago, 


® The Chicago Shoe Travelers As- 
sociation will hold its late fall show 
ing Aug. 31-Sept. 3 at the Morrison 
Hotel in Chicago. 


gitt slipper 


Featured will be 


® During the Fall Convention of th 
National Hide Association, to lx 
held Oct. 26-27 at 
seach Hotel in Chicago, five vacancies 
will be filled on the NHA’s board of 


directors. Retiring directors include: 


Merle A. Delph of M. A. Delph ie, 


the I dgew ater 











genuine shell cordovan — “‘the platinum of 
leathers”’ — for shoes, men’s belts, military 


belts and holsters, and shark print cordovan 


for tips on children’s shoes. 


Tu Huch Leather Co 


1525 W. HOMER STREET* CHICAGO 22, ILLINOIS 


KAYE & BARNES, INO. @ 05 South Street, Boston 
A. 4. & J. BR, COOK, INO, @ 18 Angeles and San Francisco 


FRED SCHENKENBERG @ Dalias, Texas 
HARRY BLOCH e Havana, Cuba 








WORK TICKETS 


TO SPEED PRODUCTION 


Serially numbered, piece work—case 


lot control tickets or tags 


INTERNATIONAL TICKET CO. 


PLANT 


NEWARK 4, WN } 





mci t 


\ 


——T io lee 


ales offices New Tort 
deiphia, Baltimore a 
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Inc., Indianapolis; Frank Pachin, 
A. L. Pachin & Sons, Dayton; Leo J. 
Selya, Boston; Nich Beucher, Jr., 
House By-Products Co., 
ind Jack Kerr, Albert Kerr 


Co., Ltd., Toronto. 


Packing 


' 
Chicago; 


® The National Independent Meat 
Packers Association will hold its 
innual meeting June 13-16 at the 


Palmer House in Chicago. 


Massachusetts 


® Franklin Tanning Co., newly 
organized tannery located on River 
St., Haverhill, is reported to have be 
gun production already. First batch 
of leather is expected by July 1. The 
firm is tanning a full line of splits. 


John Prochniak is owner-operator. 


® Plant and equipment of Graceful 
Footwear, Inc., were sold Thursday, 
June 3, at public auction held on the 
premises at 210 Broadway, Everett. 
Included in the sale were 185 sewing 


machines and a variety of supplies, 


® Shain & Co., Boston shoe fabrics 
firm, has appointed John Oxley as ex- 
port manager. Well known in the 
New England shoe trade, Oxley was 
formerly Reider, 
Inc., of Boston and Benz Kid Co. of 


assoc iated with R. 


I ynn, 


® Angier Products, Inc., of Cam 
bridge has completed arrangements for 
the erection of a new building in 
Huntington, Ind., where it will set 
up a branch manufacturing plant. The 
firm) manufactures natural and syn 
cements, latex com 


thetic rubber 


pounds, pressure SCNSITIVE cements, 


coatings, etc., for use in the shoe and 
other fields. A complete control lab 
oratory and sales office will be included 
in the Indiana plant. John J. Kerr, 
Angier’s sales manager in the western 
division, will have his offices at 
Huntington. Representatives handling 
the Angier line in the midwest are 
Manufacturers Supplies Co. of St. 
Louis, L. G. Freeman Co. of Cincin 
nati, and E. B. Sykes Co. of Mil 


Ww aukee. 


® Compo Shoe Machinery Corp. of 
Boston has declared its regular quar 
terly dividend of 17'% cents per share 
on common stock, payable June 15 to 
stockholders of record June 4. This 


is Compo’s 88th consecutive dividend. 


Michigan 
® The Wolverine Shoe and Tan- 
ning Co. Mesick 


marked its first anniversary recently 


glove plant at 
Open house was held for visitors who 
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toured the plant and were treated to 


doughnuts and coffee. 


New Jersey 


® Conmar Products Corp. of 
Newark, world’s largest manufacture: 
of slide fasteners, is currently con 
ducting a survey of some 500 leading 
shoe manufacturers in order to gaugé 
potential demand for zippers in shoes. 
The company’s Marketing Department 
reports virtually no information exist 
ing on the production and sales of 


zippered sh« eS. 


New York 


® Dr. Posner Shoe Co. Inc., of New 
York City, is offering “First Step For 
ward,” a new guide on child foot cari 
for mothers. Copies are available from 


the company’s Education Division 


® Parva Buckle Co. announced th 
formation of an industrial sales con 
sultant group under the name of Stan 
ley Ford Associates. Stanley Ford, who 
has headed the sales division ot Pary 1 
for the past five years, will continuc 
in that capacity while directing ac 
tivities of the new organization. Stan 
ley Ford Associates, which will con 
fine its activities at the outset to the 
shoe trade, will headquarter at 315 
Fifth Ave., New York City. Asso 
ciated with Ford in the new enterpris« 
is Elaine T. Norwood, who continues 


as sales promotion manager of Parva 


Pennsylvania 
® L. E. Beaudin Shoe Co., Hanover 


manufacturer of misses’, growing girls’ 
and women’s popular priced Goodyear 
welts, reports it 1s loaded with fall 
orders and currently working on a 
five and one-half day schedule. The 
company has enough orders on hand 
to keep production lines busy well 
into Sept. 
Virginia 

® Virginia Shoe Co., Inc., reports 
it has begun removal of its manufac 
turing facilities from 195 Ford St, to 
its new plant south of the city of 
Fredericksburg. The move has been 


scheduled so that the company will 


not lose more than a week and on 
half approximately of production time, 
according to Walter Bond, sales man 
izer of the firm. Some 250 machine 
have been moved to the new plant ind 
full production i cheduled to begin 
ibout June 15. The company now ri 


ports complete national coverage 
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® Rappahanock Shoe Co. has been 
granted charter of incorporation by 
the Virginia State ¢ orporation Devel 
opment. The firm acts as distributor 
for \ irginia Shoe Co. and other man 


ufacturers 


Washington, D. C. 


®@ A five-page leaflet, “Leather and 
Its Raw Materials,” has just been 
published by the Department of Com 
The leaflet, brief, factual and 
well written, was prepared by Myrtis 


L. Byrnes of the leather, shoes and 


meree, 


illied produc division 
merce Department 
tained by vritin 
specifyin BSB No 
1954 


Austria 


® The Viennese Congress of Tan- 
ning Chemistry and Leather Tech- 
nology will be held Sept. 5-12 
\ wWnna 

Belgium 


@ The Institut National de Com- 
N iviona | } 


; 


stitute of Commerce and ot Trad 


merce at des Metiers 





FYELETS 





THE BEST IN EYELETS AND 
EYELET SETTING MACHINES 








ATLAS TACK CORP. 


FAIRHAVEN, MASS. 











2171 S. FIRST ST. 





SHOE GUSSET 
/NOUSTRIAL 


SCIPPER. 
BLACKHAWK TANNERS 


MILWAUKEE 7. WISCONSIN 





CORRECTED GRAIN CORRECTED GRAIN 


PRINTS 


Herible Splite 


SALES OFFICES IM PRINCIPAL Cities 


ELK SIDES 


" Maftoe 


TIPPING 


EAGLE-OTTAWA LEATHER COMPANY, GRAND HAVEN, MICH. 
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has scheduled its first National Leather 
and Shoe Fair to be held this coming 
Nov. in the shoe center of Gand. 
Tanners and shoe manufacturers of 
Belgiurn will exhibit their 
products at the event. Other features 
will include workshops, displays, model 


newest 


shops, conferences and technical dem 
onstrations. Also included will be a 
fashion show with live models. 


France 
© The firm of J. Beney & Fils (Tan- 


neries de Bergerac), French tanner of 
shoe upper leathers and welting, is 
reported still in the market for an 
American buyer. The offer includes 
some 7,000 square meters. Current 
production at the tanneries is reported 
at 60 metric tons of upper leather and 
120,000 meters of leather welting per 


year, 


South Africa 
® Wattle extract production in the 
Union of South Africa during 1953 


© FAST MULLING 
© GREATER RIGIDITY AFTER MULLING 
® RAPID FUSING OF LINING AND UPPER 
Ask your supplier for 


SNYDER BUCKRAMS 


Once Used — No Other Will Satisfy 





‘KORN LEATHER COMPANY 


TANNERS OF 


&. 


FOR EVERY PURPOSE 


Side Leather 


MEN'S AND WOMEN'S 
IN THE POPULAR PRICED RANGE 





PEABODY, MASS., U. S. A. 





50 


oa 








FT - COLORFUL + FINEST FULL GRAIN 
GLUV TANNAGE SIDES 


CHROME SPLITS 


PIGMENT FINISHED FOR UPPERS 





Ambor Leather Co. 
139 South Street 
Boston 11, Mass. 


AGENTS: 
Kesson Leather Co. 


150 Nassau St., Rm. 738 
New York, N. Y. 


W. M. Henson 
2708 Lyndhurst Road 
St. Louis 21, Mo. 
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totaled some 105,619 long tons, an 
increase of 3,482 tons over 1952. Ex- 
ports to the U. S. in 1953 totaled only 
6,021 tons compared to 28,000 tons 
in the preceding year. Largest buyer 
during 1953 with 41,008 tons was the 
United Kingdom, 





Canadian Notes 





® Maurice Corbeil of Montreal, 
president of the Shoe Manufacturers 
Association, says imported footwear is 
a continuing problem for Canadian 
shoe manufacturers. Corbeil and rep- 
presentatives of the Canada Shoe Re- 
tailers Association and the Tanners 
Association of Canada met with 
Revenue, Trade and Finance Depart- 
ment officials following a two-day 
conference here. 

Corbeil said in a statement that 
Canadian manufacturers who produce 
about 39,000,000 pairs of shoes yearly 
are concerned with foreign merchan- 
dise which might be considered 
dumped on the Canadian market. 


® Employes in the leather foot- 
wear industry across Canada num- 
bered 19,769 on March 1 this year 
and their average weekly wages and 
salaries continued to rise, reaching 
$40.73 on March 1 against $40.66 
on Feb. 1 and $40.63 on March 1 last 
year. Average hourly earnings ad- 
vanced to 94.3¢ on March 1 against 
90.7¢ a year ago, and average hours 
of work per week dropped to 40.3 
against 42. 


® Canadian retail shoe stores’ sales 
dropped to an estimated $20,243,000 
during the first quarter of 1954, 
almost 8% lower in dollar volume 
than in the corresponding period of 
1953, according to the latest nation- 
wide survey by Canadian Government. 

Such sales included $8,866,000 for 
shoe stores in Ontario, $5,473,000 
Quebec, $2,145,000 British Columbia, 
$1,591,000 Atlantic Provinces, $1,- 
034,000 Alberta and $582,000 Mani- 
toba. 


® Frontenac Welting and Leather 
Products Ltd., has been granted sup- 
plementary letters patent in Ottawa 
for the purpose of increasing the 
capital stock of the company to 1,990 
seven percent cumulative redeemable 
preferred shares of the par value of 
$100 each and 5,000 common shares 
without nominal or par value. 
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CLASSIFIED ADVERTISING 








Wanted and Fer Sale 








Bargains 
Leather Remnants, and plenty of it, 
sorted to specifications. Textiles of all 
kinds in fall piece, remnants and block 
cuts. Bargains, Only Bargains. 7 
Floors of Bargains. 

CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 6, TH. 











For Sale 


SOLE LEATHER TANNERY MACHINERY 
AND EQUIPMENT 
PRESTON HARDWOOD LUMBER COMPANY 
ELKINS TANNERY, P.O. Box 668 
ELKINS, WEST VIRGINIA 


For Sale 


Turner Type band knife splitting ma 
in working condition 
Address E-20, 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill 


Blue Splits Wanted 


BLUE SPLITS WANTED Car or truckload 
quantities. Untrimmed or trimmed. Also Blue 
Shoulder Splits, ete Steady user 
Address F-1 
c/o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Ill 


Clicking Machine 


WANTED: Double Head Clicking Machine with 
large block that measures 24” x 48” or larger 


similar to Model C-5 Ameco or equal 
SOUTHERN SADDLERY COMPANY 
3001 Broad St 
Chattanooga 2, Tennessee 


For Sale 


1—57” American Tool Splitting Machine with 
Chillson attachment 
1 106” American Tool Splitting Machine 
Address F’-2 
c/o Leather and Shoes, 
300 W. Adams St 
Chicago 6, Il 


Belting Shop 
LEATHER BELTING TRANSMISSION SHOP 
for sale in Manhattan, due to sickness 
Address F-4 
c/o Leather and Shoes, 
300 W. Adams 8t 
Chicago 6, Ill 


For Sale 


I USED Slocomb Staking Machine, in crate 
ready for shipping. In good condition. $200.00 


JULIUS BRAND LEATHER CO 
23 Camp Place 


Newark 5, N. J 


For Sale or Rent 


FOR SALE OR FOR RENT, with option of 
buying fully equipped children's and men’s 
stitchdown shoe and slipper factory 50 cases 
per day capacity Low labor cost, rent and 
overhead Plenty of help available Low ask 
ing price ind reasonable terms can be ar 
ranged. VAGABOND SHOE CORP., 15 Union 
St Lawrence, Mass 
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Splits Wanted 


SPLITS WANTED Large user requires 
Pickled or Blue Packer Splits In replying 
Kive complete description 
Address F-6 
c/o Leather and Shoes 
300 W. Adams &8t., 
Chicago 6, Il 





Help Wanted 





Leather Sales Technician 


POSITION OPEN Leather sales technician 
to locate and travel South America—epend one 
month U. 8S. Tannery experience essential 
Spanish helpful. To represent manufacturer's 
line tanning chemicals Address C-12, c/o 
Leather and Shoes, 300 W. Adams St., Chi 
cago 6, Ill 


Representative Wanted 


TO SELL a full line of shearlings to the 
shoe and garment trade in New York and 
Pennsylvania area. Address Box 8-11, Leather 
and Shoes 10 High St., Boston, Mass 


Salesman 


WANTED. Salesman to sell finished heels to 
shoe manufacturers 
Address F-3 
c/o Leather and Shoes 
10 High 8t., 
3oston 10, Mass 





Situations Wanted 





Sales Representative 


with office and salesroom on South Street 
Boston, can take on a line of Calf, Splits 
Garment Leather or Shoe Fabrics. A thorough 
knowledge of shoe and leather merchandising 
and sales problems guarantees the type of 
representation you need in this highly com 
petitive area Please do not answer unless 
you have substantial production All answers 
held strictly confidential Apply Box 8-7 
Leather and Shoes, 10 High St Boston 10 
Mass 


Line Wanted 


NEW ENGLAND representative with excellent 
experience and reputation can handle one more 
line of shoe materials Particularly inter 
ested in rubber shoe products Apply Box 
8-8, Leather and Shoes, 10 High St., Boston 
10, Mass 


Tanner and Colorer 


ON SHEEP, GOAT AND CALF; VEGE. 
TABLE, CHROME AND CHROME RETAN. 
25 YEARS’ EXPERIENCE. WOULD LO. 
CATE ANYWHERE. ADDRESS: BOX S.-10, 
LEATHER AND SHOES, 10 HIGH ST., 
BOSTON, MASS 


Shoe & Leather Finishes 


CHEMIST, wit er 25 years’ experience in 
development ipervision of production of 
shoe finishes nd tannery finishes (pigment 
bases. binder und top coats) seeks respons 

ble position either on 4 full-time basis or part 
time consulting ba Address F-5, c/o Leather 
and Sho« 100 W dama Bt Chicago 6, Ill 
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Get Away 
from Your 
Desk... 
but stay 
on the job! 


Did the doctor ever tell you 
you should relax more . . . and 
did you say, under your breath, 
“Yeah, but who’s going to do 
my work?” 


Why not do both? Why not 
get away from your desk for a 
few minutes every day but still 
stay on the job? 


Take time off to laugh—that’s 
the greatest relaxer in the world 

and here’s how you do it: Get 
a copy of “Shoeman’s Holiday” 
at $1.50 (soft cover) or $2.50 
for the hard cover. 


Keep it on your desk. It'll give 
you the daily “breather” you 
ought to have and help you see 
the lighter side of shoe business. 


Save doctor bills. Order your 
“Shoeman’s Holiday” today - 
the book that makes business 
easier. 


s ] 


$ 
goes ide) 


Published by 


The Rumpf Publishing Co. 
300 W. Adams Street 
Chicago 6, Illinois 











Coming Events 


Deaths 





June 69, 1954—-Annual Convention 
American Leather Chemists Association 
Bedford Springs Hotel, Bedford, Pa. 


July 58, 1954-—Golden 
Convention of Shoe Service Institute of 
New Yorker Hotel, New York 


Anniversary 


America 
City. 


July 11-14, 1954-—-Baltimore Shoe Show, 
sponsored by Baltimore Shoe Club, Inc. 
Lord Baltimore Hotel, Baltimore, Md 


Aug. 29-Sept. 1, 1954—Allied Shoe 
Products and Style Exhibit for Spring and 
Summer 1955. Hotel Belmont Plaza, New 
York City. 


Aug. 31-Sept. 1, 1954--Showing of Amer 
ican Leathers for Spring and Summer 1955 
Sponsored by Tanners’ Council of America 
Waldorf-Astoria, New York City. 


Oct. 24-27, 1954 
Sponsored by National Shoe Manufactur 


National Shoe Fair 


ers and National Shoe Retailers Associa 
tions, Palmer House and other Chicago 
hotels. 


Oct. 26-27, 1954 Fall Meeting, National 
Hide Association, Edgewater Beach Hotel, 
Chicago, Ill 


Oct. 28-30, 1954—-Annual Fall Meeting 
of Tanners’ Council of America. Edge 
water Beach Hotel, Chicago. 


Nov. 28-Dec. 2, 1954-—-Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Feb. 19-22, 1955—-Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O, 


Enos H. Gerberich . . . 84, sho 
executive, died May 28 at his home 
in Harri Du + Pa., 
\ veteran shoe manufacturer, Ger 
berich founded Gerberich-Payne Shox 
Co, at Mt. |e Pa., 
the late Fras Payne of Harrisburg. 
He was also a founder of Kreider Shox 
Co. in Middletown, Pa. Although ail 
ing for several years, Gerberich had 


after a long illness. 


in association w ith 


been active in business until mid 
April. A former school teacher, he 
first opened everal retail shoe stores 
in Ephrata ind Steeltown, Pa., and 
Trenton, N ® 
shoe manufacturing business in 
Middletow with the late A. S. 
Kreider. He left the Kreider firm in 
1918 to organize the Gerberich-Payn 


before entering th« 


firm, 


Albert C. Edson... 84, shoe execu 
tive, died recently in Rochester, N. Y. 
ifter a long illness. A member of onc 
of Rochester’s oldest families, Edson 
was associated with the shoe manufac 
turing industry there for many years. 
He started with Williams & 'Hoyt Co. 
is a boy and later became an official 
with the C. P. Ford Co. He was ac 
tive until his retirement about 10 


years 2go. 


Bernard Savage... 51, leather gar 
ment executive, died suddenly May 
sist at his home in Brighton, Mass. 
He was president of Northeastern 
Leather Sportswear Co. of 23 Beach 
St., Boston, and had been manufactur 
ing leather garments for several years. 
Savage was a member of Temple B'nai 
Moshe of Brighton and active in fra 
ternal organizations, He leaves his 
wife, Ida; two sons, Melvyn and Jay; 
ind a brother, Nathan. 


Frederick H. Paul... hide and skin 
executive, died May 29 in New York 
City after a long illness. Long active 
in the local hide and skin business, 
Paul was one of the founders and an 
executive of F. H. Paul & Stein Bros., 
Inc., New York City hides and skins 
importer. He had been active in the 
“swamp” for the past quarter century. 


Index to Ads 





A 


Amalgamated Leather Co.'s, Inc. 

American Cyanamid Co., Ind. Chems. 
Div. 

American Extract Co. 

Armour Leather Co. 

Atlas Tack Corp. 


Beckwith Mfg. Co. 
Blackhawk Tanners 
Boston Machine Works Co. 


c 


Clinton Foods Inc., Corn Processing 


Div. 


E 
Eagle-Ottawa Leather Co 


G 
Gebhardt, A. L., Co. 


H 
Huch Leather Co., The 


Independent Die & Supply Co. 
International Ticket Co 


K 
Korn Leather Co. 


L 


Lawrence, A. C., Leather Co. 
Lincoln, L. H., & Son, Inc. 
Los Angeles Tanning Co. 
Lynn Innersole Co. 


° 


Ohio Leather Co., The 
Ormond Mfg. Co. 


P 
Pepperell Mfg. Co. 


Respro Inc. 


Ross, A. H., & Sons Co. 


Ss 


Salem Oil & Grease Co. 
Schaefer Mch. Co., Inc. 
Snyder Buckram Co. 
Stern Can Co., Inc. 
Swoboda, H., & Son, Inc. 


ij 
Tan-American Corp. 
U 


United Shoe Machy. Corp. 


Ww 
Winslow Bros. & Smith Co. 


15, 29 & 


pn CHARMOOZ 


oa 


AMALGAMATED 


BLACK AND 


LEATHER and SHOES 


LEATHER 


1 ee ee 


OLORS 


CO's. INC. 


DELAWARE 
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on Leather, Rubber or Synthetics 


@ Uniform all-over buffing. 
@ Superior all-over roughing. 
@ Abrasive mileage increased up to 


50% and more as compared with 
other equipment. 


High production as compared with 
other equipment. 


Sole materials of variable thick- 
nesses, and soles with reduced 
shanks and similar limited varia- 
tions, can be readily processed. 


This new United machine uses a specially developed 
air cushion type blanket on a high speed oscillating 
12” buffing roll. Ic can be fitted for buffing unat- 
tached soles and taps of leather, rubber or synthetic 
It produces a soft even nap or a coarse rough tex- 
ture (suitable for cementing) and gives outstanding 
production advantages and economies. 

For information about the new GA Buffing 
Machine — Model A, get in touch with your United 
branch office. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 





rood the imnorooles 
we make 


because we make, 
Take our V/WAFOAM for instance 


This amazingly soft chlorophyll treated foam rubber 
combines with sturdy, flexible LYNFLEX to produce 


an innersole that means extra sales at the fitting- 





stool. Yes, extra sales and more profit to you. 


A boon to the production man, it handles with in- 
finite ease as a regular operation in the making of 
the shoe. 


REMEMBER LYNN—THE RECOGNIZED LEADER 
IN MODERN SHOE MATERIALS. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. ALLSTON, MASS. 


REPRESENTATIVES: CINN., Ohio — Ernie Furstenau; LOS AN- 
GELES — Leo Laskey; ST. LOUIS — Ell ‘‘Pete’’ Schwartz; NEW 
YORK — Arthur V. Epstein, Sidney Cohen; PENNSYLVANIA — 
lou Ketth and Chas. Keith; NEW ENGLAND — Frank Deastlov, 
My Feldman, Phil Sneider, Dave Harrison; MILWAUKEE and 
CHICAGO: Phil J. Ott, Jim Ott; NASHVILLE—Ben W. Thompson 





